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The styling in Tweedies not only keeps pace with fashion 
trends, but also glorifies each new trend with a character of 
designing that is part and parcel of the accepted ensemble. 
Such styling, when combined with the unusually consistent 
quality built into Tweedies season after season, gives astute 
buyers an extra margin of merchandising opportunity that 
can be used to good advantage. Tweedie Footwear Corpora- 
tion, Jefferson City, Missouri. Shoemakers since 1874. 


ALLURING FOOTWEAR 


When writing advertisers please mention Boot and Shoe Recorder 

















boot and Soe 


AUGUST 22, 1936 


Q@UTPUT of women’s shoes to- 
taled 77,000,000 pairs for the 
first half of this year—an increase 
of about 3,000,000 pairs over out- 
put for the like period of last year 
—and, furthermore, about 30,000,- 
000 pairs more than were made 
for men to wear. 


ax“ 





The larger volume of business 
in women’s shoes, as compared 
with men’s shoes, is explained here 
as a matter of merchandising. There 
are more outlets for women’s 
shoes, or stores selling women’s 
shoes, than there are stores selling 
men’s shoes: The women’s stores 
run one feature sale after another, 
always offering some new and in- 
teresting styles to tempt women to 
buy, while the men’s stores are 
not so active along these lines. 

Then there’s also the daily habit 
of clothing the feet. The lady has 


six pairs of shoes in the closet - 


and another pair on her feet; 
and if she sees, while on a shop- 
ping trip, another pair that looks 
new, novel and interesting, she is 
likely to add it to her collection 
and bring the total up to eight. 
Woman is a born shopper. Man is 





VOICE of the 











not. He trudges along in the old 
pair, until he has to buy another 
pair—to conform to the standard 
or to protect his feet—or both. 
There are other reasons for the 
larger proportion of women’s 
shoes, but most of them have to 
do with the merchandising of foot- 
wear more so than with the mak- 


ing. 
* * * 

FLYING shoemaker. Edward New- 
hall, piloted the plane down to an 
elevation of 500 feet and over the 
side dropped a package, which 
landed on the field where the 
shop crew was having an outing; 
and the shoemakers opened the 
package and took out the cigarettes 
and lighted them up while Mr. 
Newhall climbed up to 2000 feet 
and looked the party over. 


“ier 


“I’ve heard tell,” began the 
cheerful optimist, “of walking a 
mile to get a cigarette, but it’s the 
first time that one has been dropped 
down to me from the skies.” 

Mr. Newhall is of the Edward 
T. Newhall Slipper Company of 
Lynn and is a flyer in the U. S. 
Reserve Corps. Squire Newhall, 
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one of his ancestors, owned the 
first yoke of oxen in Lynn. The 
shop crew was having an outing 
and so Mr. Newhall flew over and 
dropped the cigarettes. 
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CLIF GREEN, of the Eitman Shoe 
Store, Fort Madison, Iowa, says: 
“We have just read what Presi- 
dent Tuffly has to say about ‘A 
Pledge of Service. I heartily 
agree with him that the last line 
should be changed to the word ‘dis- 
courage’ instead of ‘prohibit.’ 

“I have a couple of youngsters 
myself, ages five and seven respec- 
tively, so I am very conversant 
with the changes in children’s feet 
and also aware of the need for ac- 
curate fitting service for children. 
Also, I know that the average par- 
ent will underestimate the size of 
a growing child’s foot. However, 
I do not feel like displaying a 
card in my store and in the win- 
dows that says that we positively 
will not sell children’s shoes un- 
less they are fitted to the child. I 
am afraid that pledge would be 
broken if a customer came in and 
wanted a pair or two of shoes and 








brought along some old shoes that 
we had sold her before to judge 
the size by. 

“The word ‘prohibit’ is disagree- 
able to most people anyway as it 
immediately bars free action. lo 
‘discourage’ ‘shows that you would 
much prefer to spend your time 
and use your judgment in fitting 
the shoes, but you still will allow 
the parents to select the shoes if 
they are competent to do so.” 


* * * 


THE May Company’s (of Cleve- 
land) twice-daily fashion show at 
the Great Lakes Exposition in 
Cleveland is produced free of 
charge before audiences that jam 
the Marine Theater at the lake 





end of the Exposition, and shares 
the program afternoons and eve- 
nings with a diving exhibition and 
a water ballet. Under the super- 
vision of Miss Edna Maynard, May 
Co. stylist, twenty-two female and 
five male models parade across a 
ramp edging the lake. The grand 
climax is a wedding party. Every 
two weeks, the May Co. stages a 
children’s fashion show, using pu- 
pils of a local dancing school as 
mannikins. 
* * * 


*¢§PEMAND for and production 
of Fall footwear is expanding mod- 
erately, but shoe prices are sub- 
stantially unchanged,” says the 
First National Bank of Boston in 
its recent market letter. “Con- 
sumer purchases of Summer shoes 
have broadened appreciably in the 
past few months, reducing stocks 
and providing retailers with funds 
for their Fall and Winter require- 
ments.” 


* * * 


CHANNING E. SWEITZER, man- 
aging director, National Retail Dry 
Goods Association, makes a na- 
tional poll on prosperity and these 
representative merchants respond: 

John H. Dunkin, The Brown- 














—Aladdin's lamp was a pikerish 
proposition as compared with the 
modern research laboratory. 

—Every day new wonders are being 
presented to us. 

—Most of which have to do with 
making our lives healthier, safer 
and happier. 

—Over $200,000,000 will be ex- 
pended on research this year by 
the 2000 laboratories in our 
country. 

—And tens of thousands of the 
highest trained scientists, engi- 
neers and research men and 
women are working day and night 
to prove that we are just at the 
threshold of an era of untold 
miracles. 

—In spite of its trials and tribula- 
tions, this old world of ours is mak- 
ing faster and greater scientific 
progress than ever before 


dreamed of. 


Sacx 0 Tikes. 


President 





Dunkin Dry Goods Co., Tulsa, 
Okla. : 

“Retail business should show 
some improvement this Fall as 
general business over the country 
is better than last year and prob- 
ably will continue to improve. Be- 
lieve improvement will continue 
despite drought and other disturb- 


ing factors.” 
* * * 


F. M. Lee, John Taylor Dry 
Goods Co., Kansas City, Mo.: 
“Look for sales increases be- 
cause replacements are necessary 
and people have less fear con- 
cerning spending.” 

* * * 

D. M. Shotwell, J. W. Knapp 
Co., Lansing, Michigan: 

“All business barometers tend 
to general increase in Fall retail 
business. Employment and gen- 
eral conditions are better, trends 
are upward. Customers will want 
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better merchandise. They are ‘open 
to buy.’” 
* * 

F. McL. Radford, The 
Marche, Seattle, Wash.: 

“Look for retail gains because 
the country is on the upswing from 
the depression and despite politi- 
cal conditions people are earning 
and spending more money in the 
Pacific Northwest. This may be 
due to government spending, but 
I personally do not think this fac- 
tor a large one, but that increased 
spending in retail channels is due 
to people generally having more 
money to spend for things they 
want in stores.” 


Bon 


‘“ ’ 
CONSENSUS IS BETTER . 


=s5 






Benjamin F. Sisson, Sisson 
Brothers Weldon Company, Bing- 
hamton, New York: 

“I look for a general improve- 
ment in retail business throughout 
the country this Fall as a natural 
result of the general improvement 
in the whole business picture. Con- 
tinued government spending and 
bonus buying no doubt are also 
factors. Although benefits of bet- 
ter business will be minimized to 
a considerable extent by higher 
taxes which follow in wake of ex- 
tensive government spending, it 
seems evident prosperity is return- 
ing to the nation.” 


* * * 


Arthur L. Kramer, A. Harris & 
Company, Dallas, Texas: 

“Improvement in general condi- 
tions will stimulate retail selling 
this Fall.” 


* * * 


P. G. Winnett, Bullock’s, Los 
Angeles, Calif. : 

“We look for substantial retail 
gains since continued government 
spending is not likely to be 
checked, and present trends un- 
likely to reverse themselves im- 
mediately. It still seems wise not 
to anticipate too far ahead, but: 
























to keep a watch on day-to-day 
movements in each business.” 


* * * 


William F. Baster, Thomas Kil- 


patrick & Co., Omaha, Neb.: 

“Cannot comment at this time. 
If we get rain shortly there will 
be a fair corn crop, and if not, 
there will be no crop, and all 
business will be affected mate- 
rially.” 

* * * 

Weldon D. Smith, Adam, Mel- 
drum & Anderson Co., Buffalo, 
Me Bak 

“Look for Fall retail gains be- 
cause of increased payrolls, return 
of confidence, and possible defeat 
in election of present theoretical 
methods of government. Intelli- 
gent, aggressive merchandising 
methods, and good housekeeping 
very important in increasing sales.” 


* * * 


James L. Paine, The Crescent, 
Spokane, Wash.: 

“Abundant crop of wheat com- 
manding good prices, demands for 
products of mines and lumber 
camps, with resultant increased 
employment, make retail prospects 
in Pacific Northwest cheerful. The 
building trends are .most actively 
engaged in home building, and 
furnishing these homes from the 
stocks of stores is, I believe, a 
potent factor, in Fall retail ac- 
tivity.” 

* * * 

J. D. Chamers, Bry Black Mer- 
cantile Co., Memphis, Tenn. : 

“Retail improvement expected 
because one outstanding contribut- 
ing factor is that farmers will get 
higher prices for their products. 
History shows that when such is 
the case the country is prosperous.” 


* * 


F. A. Krim, Denholm & McKay 
Co., Worcester, Mass.: 

“We look for retail sales in- 
crease. General feeling among 
consuming public is better.” 


* 











* 





* * 


G. Irving Latz, Wolf & Des- 


sauer, Fort Wayne, Ind.: 

“Customers are in a better frame 
of mind. Our sales first six months 
of 1936 ahead of 1929 volume for 
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same period. This leads us to an- 
ticipate further increases this Fall.” 


* * * 


F. M. Mayfield, Scruggs-Vander- 
voort-Barney, St. Louis, Mo.: 

“Look for improvement as re- 
sult of natural recovery.” 


* * * 


F. D. Leeds, Lovemans, 
Chattanooga, Tenn.: 

“Unless the political situation 
upsets the general public, retail 
trade through the country should 
be up at least 10 per cent. The 
bonus—an important factor.” 


* * * 


Max Gertz, B. Gertz, Inc., Ja- 
maica, L. I.: 

“We have every expectation that 
retail business will move higher 


this Fall.” 


Inc., 


*% * * 


R. G. Duffy, Younker Brothers, 
Inc., Des Moines, Iowa.: 

“Retail gains in Fall will be 
due mostly to greater employ- 


ment.” 
* x * 


L. B. McKelvey, The G. M. Mc- 
Kelvey Company, Youngstown, 
Ohio: 

“We look for increased sales 
this Fall because employment in 
our district is much better than it 
was a year ago, and has been 
rather steady for the past year. 
General business here is greatly 
dependent on the steel industry, 
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and there are prospects of steady 
operation there during the balance 
of the year. Of course, increased 
volume will not materialize should 
there be serious labor trouble, and 
we hope for the good of all people 
in the community that any differ- 
ences between the owners and 
workers may be settled in a friend- 
ly manner, as in the past few 
years.” 
* * * 

William Schear, Leo Schear Co., 
Evansville, Ind.: 

“Fall retail prospects generally 
are good for Fall because of gen- 
erally improved conditions plus a 
better feeling.” 

* * * 

E. O. Simmons, Sanger Bros., 
Dallas, Texas: 

“Generally improving conditions 
can be expected to lead the way 
to general sales increase this Fall.” 


* * * 


S. Strauss, Pfeifer Bros., Little 
Rock, Ark.: 

“Without a doubt retail business 
will be better this Fall due to in- 
crease in employment, better crops 
and general better feeling.” 


* * & 


George P. Gable, The William 
F. Gable Co., Altoona, Pa.: 

“I believe that retail business 
will show an improvement in the 
Fall of 1936 because of the general 
improvement in business through 
the country.” 
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View of women’s shoe 
department in Blach 
store. Note the effec- 
tive lighting, also the 
lighted niche display 
on the right side wall. 
Space is provided for 
stocking and display- 
ing 9000 pairs of 
women’s and misses’ 
je shoes. 
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Men’s shoe department > 
in J. Blach & Sons 
new store, Birming- 
ham, Ala. Note the 
tilting mirror at the 
base of the column for 
the customer’s con- 
venience in fitting, 
also the novel lighting 
effects. 


Mi ODERN to the last degree in layout, equipment and lighting, the 
men and women’s shoe department in the new store of J. Blach & Sons, 
100-year-old concern in Birmingham, Ala., which opened for business 
June 15, is one of the most attractive footwear departments in the 
South. 

The shoe department really occupies a spotlight position in the new 
store, which is L-shaped with frontage on two streets. All of one 
wing is given over to the display of shoes, including the arcade con- 
necting up with the main store. 

As a customer enters the main entrance, his attention is drawn to a 
back-lighted sign in the rear, pointing to the shoe department. Once 
inside the department one is struck with the silhouette effect created 
for the lettering above the side wall cases, this effect being obtained by 
what is known as strip lighting. The lettering serves to indicate the 
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men’s side and the women’s side as well as names 
of some of the brands carried. 

The lighting of the department is quite novel, 
being of the semi-indirect type, provided by sur- 
face-mounted, metal niches with prismatic lenses 
and 75-watt lamps, placed eight inches apart. 

Space in the shoe department is provided for the 
stocking and display of 9000 women’s and 7000 
men’s shoes. The fixtures, including the customer 
chairs, are of a light blue finish, contrasting vividly 
with the rose-covered carpet. Besides the sil- 
houetted lettering over the wall cases there are 
also lighted wall niches with shelving for the dis- 
play of footwear. Tilting mirrors are provided for 
fitting shoes, and the women’s side has mirrored 
column enclosures. 

All-year-around air conditioning is provided for the 
shoe department in common with the remainder of the 
store. The installation is designed to provide 80 deg. 
temperature with 50 per cent relative humidity in the 
Summer time and 70 deg. with 40 per cent relative 
humidity in the Winter. All air is completely washed 
and filtered, tending to making the store free of dust 
and other particles. 


New shoe department, corner of which is shown in the photo 
below, together with a larger selection of merchandise, in- 
creased shoe business 40% in the store of Berkson Brothers, 
Topeka, Kan. 





View as one enters the new store of J. Blach & Sons, Birmingham, 
Ala. Note the sign, “Women’s-Shoes-Men’s,” in the background, 
which directs customers to the shoe department. 


The men’s shoe department is operated under lease 
by J. Don Cargill with Nunn-Bush shoes being carried. 
The women’s shoe department in the Blach store was 
established just two and one-half years ago by David 
Feinefeld with $2,000 capital. The first month or so he 
fost money and the way looked dark. Then his business 
took a spurt and last year he did a $125,000 business. 

Feinefeld features novelty footwear in prices from 
$6.50 to $15.50, but the new store opening found him 
displaying a $62.50 model in one of the show windows. 
Among the brands carried are Palter DeLiso, Seymour 

[TURN TO PAGE 45, PLEASE] 


THE four of five weeks beginning about the twentieth 
of August I consider the “Harvest Season” in my de- 
partment. This is the season when sales promotion 
yields a bountiful crop. 

At about this time the average family is settling 
again into the regular routine of living, after the 
annual vacation. And a thought that buzzes persis- 
tently through the minds of parents says: “Don’t for- 
get shoes for the children.” Here is where I come into 
the picture. 


Feet Coverings 


We all realize that the child’s foot changes con- 
siderably during the vacation season. The change is 
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particularly noticeable if sandals, sneakers, or other 
types of play footgear have been worn. These loosely 
fitting foot coverings allow the foot to spread and 
develop rapidly. Too often the development is in the 
wrong direction. Parents discover now that the shoes 
which were laid aside in favor of cooler footwear are 
now too small to be safely used. 


Customers’ File 
Now is the time to bring into play the customers’ 
file, the telephone and the penny postcard. If we go 
to the aid of the previously mentioned “buzzing 
thought” with a little reminder that “today is a good 
time to bring the children down for a check-up and 
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for Shoes Cannot Be Sold by 


the “Absent Treatment’’ 


by FERN L. HOBBS 
Head of the Children’s Department 
HERROLD SHOE COMPANY, San Jose, Calif. 


fitting” we are certain to gain a few extra sales to 
nourish our pale summer records. 

It is remarkably simple, at this season, to explain 
and demonstrate how important it is to bring the 
children into the department frequently for a careful 
check of the foot condition and shoe fitting. No parent 
will knowingly permit a child to wear ill-fitting shoes, 
but it is sometimes hard for the parent to realize how 
rapidly the growing foot changes. 

I find that, at this time, that I am especially suc- 
cessful in impressing upon the parent that it is to his 
or her advantage to bring children to our store, to 
my department, whenever the problem of shoes arises. 
A few pertinent remarks of warning against cheap, 


AT 
of pha | 
Tis ste pps... 


hat every pair of children’s shoes 
we sell will be carefully fitted by a competent shoe fitter. Children 
in the ages of vigorous growth may show increases in foot-length 
of a fuil size in a six months’ period. Shoes sold over the counter, 
without proper fitting, may cripple or injure the feet of growing 
Americans. 


Th 


hetfor.in this bore, we prohibit the sale of chil- 


dren's shoes without fitting service.” 


























“At The FITTING STOOL” 
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FERN L. HOBBS 


For several years Miss Hobbs has been in charge of the 

successful children’s department, HERROLD SHOE CO., 

San Jose, California. Living her work, her thoughts are 

all for her big family of little folks that she fits for the 
battles of every day life. 


ill-fitting shoes; a short, but convincing story of the 
ailments and disfigurements which arise from foot 
troubles and a sincere display of interest in the gen- 
eral health and welfare of my young customers has 
resulted in a greatly increased volume of repeat busi- 
ness in my department. 


Complete Stock 


Of course, it is necessary to have a complete stock 
to work with, if the campaign is to be successful. In 
my department that has become an established policy. 

[TURN TO PAGE 43, PLEASE] 


This Pledge of Service has been enthusiastically received 
and is being displayed by progressive children’s shoe 
stores and departments. 
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JOHN SCHWARZ 





JOHN SCHWARZ of Cincinnati—over half a cen- 
tury a shoe merchant—has built a reputation for 
fitting and quality by a policy of plenty of sizes and 
widths. His orthopedic fame has spread over the 
years—the result of customer good-will. He might 
almost be called a pioneer in the individualized shoe 
business, for twenty years ago he designed and speci- 
fied shoes for nurses which incorporated such items 
as the metatarsal arch, anatomic heel, rigid counter, 
inflexible shanks, etc. 

His reason for doing so lay in the fact that many 
of his customers were hospital nurses who complained 
of tired feet caused by long hours on duty. Other 
nurses beat a path to his door. Doctors followed their 
nurses, and being convinced that John Schwarz’s 
orthopedic shoes were both comfortable and corrective, 
sent their patients. At present, hospitals are recom- 
mending Schwarz. Incidentally, he keeps three shoe- 
makers in his own establishment to make repairs and 
alterations on factory products to meet the prescrip- 
tions of doctors and needs of customers. 

Briefly, the success of Mr. Schwarz might be summed 
up—the exact fitting of shoes of quality. This de- 
mands sizes and plenty of them; but when it pays 
handsome dividends, it is certainly worth the in- 
vestment. 

Despite returning prosperity, interrogation of the 
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PLENTY 
OF 
SIZES 
May Solve Problems 


Of Individualized 
SHOES 








FOURTH OF THE SERIES 
“The Next Step Forward At Retail*’ 


majority of shoe retailers will find that most of them 
are holding back from loading their shelves with mer- 
chandise. Questioned further on the point, most of 
them answer—“Business does not warrant it.” All 
of which may be true. However, it certainly does 
not fit into the picture of the outstanding success of 
John Schwarz in Cincinnati. He looks back over 
fifty-two years. of shoe selling. He knew all about 
lengths and widths when most of us were more in- 
terested in going barefooted. Because Mr. Schwarz 
has built an institution known throughout the coun- 
try, his enviable record is worthy of perusal. 

When Schwarz needed more room for stock, he 
built up instead of renting more ground floor space 

. and as he said . . . “The sky is the ceiling of 
what you rent.” Of course, Schwarz owns his own 
building today. He built for progress . . . and proves it. 

As a youth, leaving the bench in a German shoe 
factory, Mr. Schwarz came directly to Cincinnati. First 
he fitted shoes for one retailer for a period of six 
months. Then he operated a store for another retailer 
for a year and a half. When he left, he opened a 
store for himself in Peebles Corner—Cincinnati’s larg- 
est suburban shopping district; and in that approxi- 
mate location he is today. He carries one of the largest 
and most complete stocks in Ohio—downtown or 
suburban stores included. 

Apropos of stocks, Mr. Schwartz has to say in 
effect: “I believe the first rule for success in the retail 
shoe business is a large selection of children’s shoes. 
A wide variety of patterns; all lengths and widths are 
absolutely necessary. Why? When a youngster grows 
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A significant point in this series of articles on individualized shoes 





Page 23 





comes from John Schwarz—52 years a shoe merchant—“plenty of 
sizes and widths in public service.” 





Exact Fitting and Quality Shoes, 





principles behind every sale. Interior of John Schwarz Store, Cincinnati, Ohio, showing Indi- 
vidualized Service by expert fitters in professional looking surroundings. 


old enough to influence his parents in the purchase 
of shoes, he is at an age when he either becomes a 
customer for life, or an occasional transient. He wants 
shoes like the little boy next door, and if you cannot 
supply them, a sales barrier has been erected in his 
mind. 

“The perfect fitting of junior shoes is of utmost 
importance. That means all lengths and widths. The 
youngster who has to painfully break in a new pair 
of shoes is not likely to suggest to his mother that 
they return to such-and-such a store the next time he 
needs footwear. This idea of ‘getting them young’ is 
not overdrawn. Such following is the result of a 
clientele built from juniors. 

“What I have said relative to carrying all lengths 
and widths: in children’s, boys’ and growing girls’ 


shoes is more important than in adult footwear . . 
I’m thinking about keeping the youngsters for life. But 
don’t get the idea that a full run of sizes for adults 
is not almost as important. 

“Another of my pet business beliefs is ‘Quality shoes 
only.’ Today, many retailers will take exception to 
that, saying: “The public, since the beginning of the 
depression, is only interested in medium and low-priced 
shoes because they do not have the funds with which 
to purchase quality footwear.’ This is not true of 
regular and steady customers. Let us listen in on a 
conversation between a customer and one of my clerks 
(overheard recently). 

“What have you got in a tan oxford with a wing 
tip?’” [TURN TO PAGE 46, PLEASE] 
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LOOK OUT FOR THE UNEXPECTED! 


BDOG DAYS are upon us. Such heat and discomfort 
have done all manner of things to men, fields and 
beasts. They have even had their effect upon that 
strange species known as women, who rushed into 
black dresses, black hats and black shoes in July and 
then suddenly discovered that black absorbs heat and 
that nothing is so cool as white. So August has been 
a white-wearing month and if the heat continues, white 
will walk into September. 

This is a great year to watch for the unexpected. A 
sordid, salacious diary, with its social swill, sweeps 
the morals of the multitude into the gutter. And believe 
it or not, hundreds of movie houses are asking for 
films of the literary lady. Unbelievable. But there 
you have it—the unexpected. 

A professional war machine, with ruthless soldiers 
from the desert, expected a walk-over into the capitol of 
Spain—and boys, girls and old men, amateurs in the 
art of warfare, check the professionals at their own 
game and make military men the world over worry 
about their jobs. Again the unexpected. 

Sandals at fifty cents a pair or less at retail, sold 
over the counter as “package goods” and violating all 
the laws of footwear selling when it comes to fit and 
function . . . and the American people can’t get enough 
of them in the variety and drug stores of the country. 
Again the unexpected. 

Shoes in high fashion, with a band across the toes 
and a mere strap over the heels, go flippity-flop down 
the street—fit forgotten—and because they are differ- 
ent sweep into demand and may carry over another 
year. 

We, in the shoe business, having traditional beliefs 
that many widths are needed in fitting, discover a 
public that will buy foot coverings in one width and 
in every height—from spring heel to 24/8; and that 
these flimsy things can be made in oilcloth factories 
almost as well, for the purpose, as in shoe factories. 

It behooves us to look at this changing public with 
a view to sensing their whims as well as their needs. 
This sun and bathing cult have gone further than the 
beaches and bathing pools. The high heat has made 
people wear almost nothing, any place, any‘ time and 
anyhow and there are possibilities in this “undress 
movement” that will carry over into next Summer. 


By ARTHUR D. ANDERSON 
EDITOR, BOOT AND SHOE RECORDER 


Repercussions from this craze “to go without” have 
already been felt by hat makers, underwear manu- 
facturers, clothing makers and even shoemakers. 

We may experience this coming Fall a retreat from 
the tight-fitting, tight-sizes for it is obvious to many 
women, men and children that hideous, distorted feet 
are largely the product of wrong shoe-wearing and 
that natural, normal feet are the next major improve- 
ment in mankind. 

The new youth of the nation looks with an indif- 
terent eye to the small, petite, slim and slender feet 
of the bounden past. Just as the tight corset, the tight 
social conventions of the past are loosening, so are 
the thoughts of the people on the subject of foot 
ugliness. 

The movement for liberties, such as they are, must 
be heeded. We may not like them, but if we serve 
the public what they want, when they want it, we 
must abide by their decisions. Winter weather makes 
imperative the use of regular footwear, closed-in and 
utilitarian; but the Summer of 1937 presents the 
possibility of a different picture. 

This public of ours is in a headstrong position. It 
may live a matter-of-fact business life during the 
day, but its movie nights carry it far afield. The escape 
from reality is alright if it is simply mental divertise- 
ment, but some of the things that come out of the 
pictures influence the purchasing behavior and the 
desire for things and entertainment unknown a gen- 
eration ago. 

The rising generations see so much at such an early 
age that by the time they are adults they are quite 
blasé and bored with life. Simple things, simple dress, 
simple ways of living are considered alright for 
simpletons—but flaming youth has got to have its 
fling early. Most of the unrest is a result of this mod- 
ern haste for keeping up with the fads, fancies, froth 
and the fashions of film life, that is so unreal—that 
it is a question whether the thrill is worth the price 
of civilization. 
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JUST OFF THE PRESS 


PIED PIPER SHOE COMPANY 


Exclusive Manufacturers of Feature Juvenile Footwear 


WAUSAU - - - WISCONSIN 
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The Hanans Run True to Form 





YOUNG Herbert G. Hanan, now only 24, is follow- 
ing not only the business of the Hanan family but the 
hobby end as well. His grandfather, John Hanan, 
founder of the Hanan shoe company, besides making 
an international name for himself as a shoe man, was 
also a famous yachtsman. 

Now the third generation of the Hanan shoe family 
is making his place in the yachting world by his skill 
in winning quite a number of races in his 50-foot sloop, 
the Spartan. 

Young Hanan’s first sailing took place at the age 
of 12 when his father, coming in from a cruise, saw 
his son sailing about in the harbor in an old row boat 
with his father’s best deep-sea fishing rod as a mast 
and a square of cloth for a sail. Thinking it was about 
time for his son to have a boat, Mr. Hanan converted 
an 11-foot dinghy into a sail boat by the simple expedi- 
ent of putting several pounds of lead on the keel and 
stepping a mast with a leg-o-mutton sail. Instead of 
teaching his son to sail by getting into the boat with 
him, young Hanan did all the sailing with his father 


Shoes and Ships 
And Heritage 
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HERBERT G. HANAN 
at the helm of the SPARTAN 


following him in a power launch, shouting instruc- 
tions to him through a megaphone. The next boat 
young Herbert Hanan owned was an 18-foot Alden 
sloop, and following this, a Star class boat. 

His first real racing took place in 1929 when he 
acquired one of the old N.Y.Y.C. 30-foot sloops which 
had been owned and raced by his father in 1906 and 
after being sold and passing through several hands, 
finally came back to young Hanan. He sailed this boat 
for three seasons, winning Larchmont Race Week three 
times in a row and in 1930, a championship. 

The next three years, young Hanan did little or no 
racing. Finally, last year, he became owner of a 50- 
foot sloop, the Spartan, which had lain on the beach 
since 1927. After fixing the craft up with new sails 
and rigging, he raced it several times against the new 
M sloops. His best racing was in the handicap events 
where he has had several victories. New York news- 
papers recently carried the story of his latest victory 
in his class during Race Week at Larchmont. 

[TURN TO PAGE 34, PLEASE] 
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QUALITY LOVERS” SELECT 
DISTINCTIVE TRIM TREDS 





What does the word quality mean? In top grade 
Trim Treds it definitely means distinction, quiet 
charm ... appealing to women who know what 
they want and have the money to buy. Quality 
is apparent in the leather, the workmanship, the 
fit and the wear of Trim Tred shoes. 


Cleverly fashioned Trim Treds 
should be in your store to satisfy 
the quality lovers. Remember these 
customers spend money and when 
satisfied they repeat. 


Tri Trep 


A STAR BRAND SHOE 











ROBERTS, JOHNSON & RAND 
































* There is a Star Brand 
Shoe to fill every demand 


e 
profitably 
Trim Treds are top grade Star 
Brands! Other Star Brand 
lines please those women 
wanting popular prices! Wire, 
write or phone for a repre- 


sentative! 


STAR BRANDS 
pirs t/ 




























Branch of International 


Shoe Co., St. Louis, Mo. 
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RAYMOND G,. TWYEFFORT 





















FFOR Autumn business wear, a greater demand for 
cheviots will be evidenced, mixture grays, browns, 
Lovatts and blues, with colored decorations in Algerian 
stripes, Cluster stripes, Bowater stripes, subtle mod- 
ernistic plaids, and Autumn toned fabrics, suitable for 
single breasted sack suits made in three buttons, with 
the top and last button idle. There will also be a big 
demand for Saxonys in a big variety of subdued over- 
plaids, and later on in the season a demand for beauti- 
ful collections of unfinished worsteds with stripes pre- 
vailing. Some of these colored decorations in stripes 
are becoming bolder and bolder. Blues on grays, reds 
on browns, brown on brown, dark green on green. 
Due to a big Autumn season, the most popular shade 
will be blue, with a big demand for blue Homberg 
hats, which are having a big reception at the present 
time with hat merchants. Homberg and off the face 
hats will enjoy a very big season as compared to the 
past. 

The blue Director’s suit will be a new feature this 
season, consisting of a blue coat and waistcoat with 
blue striped trousers, topped off with either a blue 
derby or blue Homberg. These blue Director’s suits 
are being sold already at the present time and will 
make a pleasant change from the black coat and 
waistcoat of the past. 

We will see a much greater interest in formal day 
attire this coming Autumn and Winter, and women’s 
influence will demand a stricter adherence to the 
correct etiquette of making men wear Cutaway suits. 





Men’s Fashion Survey 
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For Fall 


by RAYMOND G. TW YEFFORT 
CHAIRMAN, PUBLICITY COMMITTEE, . 
NATIONAL MERCHANT TAILORS ASSOCIATION 


National Style Authority Indicates Trends in Suit- 


ings, Aecessories and Patterns for Fall. 


The blue Cutaway coat, braided or plain edge, with 
a choice of waistcoat of the same material or a wash- 
able material with contrasting blue striped trousers, 
topped off with a silk hat, will find favor with fastidi- 
ous dressers, and this will be accelerated because of 
the national acceptance of midnight blue last year 
in all formal evening attire. The stimulus of the blue 
Cutaway and Director’s suit, and the greater acceptance 
of this formal and informal blue day attire, should 
stimulate women’s afternoon dress sales twenty per 
cent. The greater enjoyment and conviviality, cocktail 
parties, receptions, weddings, will insure a greater 
demand for day formality. 

Another change which should find acceptance by 
fastidious men will be the gray Cambridge Cutaway 
suit complete, unbraided. This gray suit is exceedingly 
pleasing to the eye and is a step away from the 
stereotyped black Cutaway. 

The high silk hat is the only proper hat to wear with 
a formal day Cutaway, and the turned down fold 
collar will replace the wing collar to a great extent. 

The new three quarter high shoe consisting of a 
gray top with a black bottom will to a great extent 
replace spats. 

Blue Overcoats should be in big demand both in 
single breasted and in double breasted to complement 
this blue season in all type of men’s dress. 

One of the new features for very formal evening 
attire is the blue Opera cape made in full circular 
design, with a velvet collar, lined with scarlet, blue, 
purple or white. 

For formal evening affairs, the Tail coat with the 
new streamlined effect, short waisted, with long taper- 
ing skirt will find even greater favor than a year ago, 
and will even be worn for formal home affairs. 

[TURN TO PAGE 50, PLEASE} 
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. But a Shoe Merchant Must Depend on Shoes! 


; hat’s why a shoe that is absolutely NEW, a shoe that 


has exclusive features which competition can’t match, offers 
a sure-fire way of increasing volume. Well— STAND UP 
AND CHEER! Here’s just what you and your customers 
have been looking for. A revolutionary new, sensationally 


different style shoe for men— 
AIR STEP SHOES 


Here’s a shoe that actually lets your customer walk on air 
—reduces the “pound” on your customer’s feet 80 tons a 
day. (The Aerolastic filler under ball and heel which cush- 
One Store in Your Town ions the whole foot at every step takes care of that.) A 
will have a sales boom. One store in your shoe in which insole, filler, upper and welt are “Thru- 


il le th 3 a ay ' ‘ 
sis ne haeescegellenag al aapeitaag eae Sewn” with the famous British Lock Stitch. Filler can’t 


hard sidewalks into soft carpets.” One 
store in your town will be pointed out and creep or lump. Tread stays flat and smooth always. Insole 
talked about —and patronized by more can’t curl to cramp feet and cause excessive perspiration. 


and more men. Make that store your store. - 3 
Write or wire today for representative. And Air Step is the answer to every man’s demand for a 
flexible shoe with a rigid arch. 


One look and they try! 
One step and they buy! 


a TWRSWs Va9]e Goungaine, 
A i RY S T E Pp Manufacturers ® St. Louis 


S) h oes ae) r Men Also manufacturers of Air Step Shoes for Women, 
Brown®it Shoes for Men and Women, and 


40% markup at $6.50 retail price Buster Brown Shoes for Children 


When writing advertisers please mention Boot and Shoe Recorder 
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The “wheel” is drawn on the Upson-Board 
panel, and shoes arranged on little shelves, 
or attached to show “full-face” view. The 
arrows may be painted on, or set far enough 
out to turn. Pennants are used at each end 


of the panel. 










TWO PROMOTIONS 
FOR COLLEGE SHOES 







by RK. E. ANDRUSS 






EF you can’t have a “college shop” have a “college section” or go 
even further and combine the “shoes for school and college” in a 
dressed up section of the store. If you can’t get pennants, use pen- 
nant shaped flags made of paper in the colors of various schools 
and colleges of local interest. And do a good job in your windows, 
too. The ideas for ads and windows given here can be built up for 















Top lettering is cut 










the highest class store, yet they can be developed by a local sign out. The book is 
shop or your own window trimmer. The idea is that they have an drawn on the panel. 
re idea in them—and ideas sell shoes. Shelves are arranged 
Smartness and Stamina in Cerrect to show shoes. A card 
College Shoes for Men is ‘ecoll-to vail chant 
Undergraduates like (Store Name) shoes because they’re priced each- model shown. 





right, styled right, and fitted right—and the collection includes 
everything from the huskiest of shoes for active sports and campus 
classics, to soft calfskins or lounging slippers for house wear, plus, 
of course, patent leathers for heavy dates when one must be sternly 
formal. 









Clever, Clever, Collegian 


College girls who know what they 
want come to (Store Name) for shoes 
because they’re sure they'll find every- 
thing from classic saddle whites, ski- 
brogues, and other styles for class and 
campus, to stunning shoes for date and 
dance frocks, not forgetting slippers to 
match your show-off pajamas or bath- 
robe. Altogether, a collection that will 
save all the time and bother of hunting 
around. 
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It is an interesting experiment to take Kistler “BENCH BRAND” 
Leather Soles and by the aid of a magnifying glass, enlarge the 
close-fibre-heavy hide so the complete penetration of the tanning 
element is seen binding the leather fibres firmly together. 

There is a feeling of satisfaction in a clear understanding of why 
this honest-to-goodness sole leather delivers a full measure of wear 
for every iron of thickness. 

Kistler “BENCH BRAND” Sole Leather can be helpful to you in 
getting more men’s street, dress, sport and heavy-duty shoes sold 
profitably. This certainty lies in the natural goodness of the hides 
used and the steadfast manner in which we hold to tanning methods 
that make and maintain quality. 


y <i) 
THIS CHART REPRE- 
SENTS A SIDE OF 
LEATHER THE PART 
USED FOR KISTLER 
“BENCH BRAND" 
[} : 


SOLES 1S ABOUT 13% 
OF THE WHOLE SIDE 


eather \ompaly 


FOUNDED - 1 


ee ee ee Sell 
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GABARDINE 
for FALL SHOES 












The importance of 





Gabardine is proven 
by the continued 
increase in orders 


and yardage 


_J-EINSTEIN-INC- ONE PARK AVENUE: NEW YORK 
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Write for 


your 
Catalog 





today 






The VIVIAN 


Black Suede with 
Black dull kid or 
Dark Brown Suede 
with medium 
Brown Calf 





The new Treadeasy shoes for Fall are ready. This 
famous line of scientific footwear is presented in a new 
array of lovely models. And the new Fall catalogue 
pictures well over one hundred different types—each The MERLE 

. . Black Kid with 
one superbly made, each one built over corrective lasts Black Patent trim 
that embody the careful, painstaking research of over 
seventy years of scientific study. 


Send for your copy today. See for yourself the Tread- 
easy Special Purpose Shoes, the Archsupports, the! 
Spectator Sports, the Dress types—each an individual 
achievement in shoe manufacture. 






- 


NEW YORK CITY SALES OFFICE - - 418-420 MARBRIDGE BUILDING 
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“‘ Doing ?... why Uncle Louie 
is paying me for trying to wear 
out these shoes 

—he’s tired of looking at ‘em” 


Far-fetched? Yes. But it gets across the point 
that Rock Oak soles wear and wear,—and wear. 
No wonder then, that shoes bottomed with Rock 
Oak soles bring in repeat business. 


It’s the scientific tanning, the careful selection from 
the best part of the hide that make Rock Oak soles 
so long wearing. They’re tough, close-fibred and 
moisture resisting. Many manufacturers look to 
Rock Oak to give their line that extra value. Ask 
your manufacturer to use Rock Oak—the soles 
preferred by shoe repairers everywhere. 


The American Oak Leather Co. 
Cincinnati Chicago 
St. Louis Boston 
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| Shoes and Ships and 
Heritage 
[CONTINUED FROM PAGE 26] 


John Hanan who founded the company of Hanan & 
Son was a famous name in the yachting world before 
the turn of the century. Back in 1880 he owned two 
steam yachts, the Sagamore and the Surf. Of the two, 
the Surf was the most famous. Some of the elder shoe 
men who had an opportunity to attend one of John 
Hanan’s famous parties aboard his boat, well know 
that one of these parties was not anything to miss. 

His two sons, Herbert W. Hanan and Addison Hanan, 


* followed in his footsteps but instead of taking to 


steam, they turned to sailing. Herbert W. Hanan’s 
favorite racing was in the 30-foot class in which he has 
made quite a name for himseif as a racing skipper. 

Addison Hanan was also as well known in the yacht- 
ing world as a racing skipper.- His hobby is the smaller 
boats and with them he has captured many races and 
trophies. One of his famous boats with which he raced 
for several seasons and won several trophies, was the 
Ballyhoo which he designed himself. An interesting 
story is told of him which, although occurring 25 
years ago, is still told in the trophy rooms of the 
older yacht clubs. 

Annually, American and Canadian yachtsmen hold 
a meet on the Great Lakes for a most coveted trophy. 
The winning boat has to win three out of five races. The 
year of which the story is told, the Canadians had won 
the first two races and had only to win one more in 
order to win the meet. The Americans were pretty dis- 
couraged when the American commodore sent a tele- 
gram to Addison Hanan, who was at Greenwich, Conn., 
asking him to come up there as soon as possible. Mr. 
Hanan took the next train and arrived in the town 
about a half hour before the race was scheduled to 
start. He was rushed over to the yacht club, arriving 
there about ten minutes before the start. 

He had never seen the boat he was to race in before 
that time and knew nothing about its characteristics. 
Likewise unknown to him, were the members of the 
crew. The boat was a splendid craft, however, and was 
responsive to a skilled skipper. Mr. Hanan skippered 
the craft to three straight victories, thus winning for 
the Americans the cup. A few years ago, the Saturday 
Evening Post took the substance of this story and pub- 
lished it in fiction form. 

The Hanans prove that good shoe men are likewise 
good sportsmen. : 
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“IT” Package is 
A Complete Applicator 


A clever new metal package 
makes “IT” more _ convenient 
than ever. The removable top 
has an emery at one end and a 
felt buffer at the other. The con- 
tainer serves as a handle. “IT” 
Stick Cleaner retails at 25¢. 





SUEDE FOR FALL 


OE 


SUEDE is a tremendously popular leather, but it wouldn’t be 





without “IT” Stick Cleaner to protect and preserve its attrac- 
tive appearance. “IT” is an indispensable accessory with every 
pair of suedes you sell . . . and an extra profit. 


“IT ’stick Cleaner is purse size, always ready for use and easy 
to apply. Because it contains no chalk or Plaster of Paris and is 
pressed, not poured, “IT” has a uniform texture, and does not streak 
or scratch the suede. “IT” preserves the nap by cleaning and pro- 
tecting it. 


“IT STICK is a suede stick, but all zg 
suede sticks are not IT STICKS.” 








It Shoe Polish Co.—Baltimore, Md. 
IT SHOE POLISH COMPANY Please send us your color card of 
111 N. GREENE ST. BALTIMORE, MD. IT STICK.’ 


2 SEE EET SAE OTe 
Address ....c0.ssceeccscvces sCvewecrcnseeeces 
Chey wecvccccsccccccccccoss Beate cccccccccces 
We buy our find. 
ings supplies from .......-sscceeeesseeevecese 
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To Keep Stocks Fresh 
and in Trim 


for Fast Selling There's 
one dependable 


fanswet 


Specify shipment by Railway Express. You'll get 
your goods without grief or grouch, and fresh for 
quick turnover. Our fast shipping service can in 
many instances, give you overnight deliveries. 
We pick up all shipments by fast motor truck on 
phone call, forward at passenger train speed, and 
deliver instantly on arrival. No delays, no side- 
tracking from start to finish, and the whole trans- 
action is checked by our double receipts, with 
$50 liability insurance automatically included. 
On C.O.D. shipments we remit by return check 
and make no charges for “extras.” A nation-wide 
organization, with 23,000 offices at your disposal 
— Railway Express can reach anybody anywhere 
at any time. @ For service or information tele- 
phone the nearest Railway Express office. 


RAILWAY EXPRESS 


AGENCY INC, 
NATION-WIDE RAIL-AIR SERVICE 
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New Walled Last For 
Spring Promotion 





TO the shorter forepart and narrower toe is added 
the influence of the walled last, making a decidedly 
different shoe. The walling serves tc make the fore- 
part look even smaller and an interesting pattern note 
is the treatment of the medallion perforated tip. The 
perforated design is broken over the walling so that 
the portion of the design appearing on the top is itself 
‘a complete design. It’s new and it’s different but be- 
cause of this it may hold the seed of successful promo- 
tion. Last and pattern from Vulcan Last Corporation. 





Minimum Price Law 
Banned 


MitwavukeeE, Wis.—That section of the Wisconsin 
fair trade act purporting to bind all retailers of a 
given product to sell at the manufacturer’s minimum 
price, whether or not they are signers of the contract, 
was found unconstitutional for the third time in a 
decision Aug. 1 by Circuit Judge Gustave G. Gehrz 
here. 

The court denied an injunction to a Chicago manu- 
facturer, who sought to restrain a local retail drug 
chain from selling tooth brushes below minimum retail 
prices set by the manufacturers. 

“The act which gives manufacturers and whole- 
salers the right to fix minimum retail prices that are 
binding on firms that have signed no price contracts 
comprises an unlawful attempt to delegate legislative 
power,” Judge Gehrz ruled. “Clearly, this is lawmak- 
ing power delegated to private persons on a broad 
scale.” 

If the circuit court decisions are sustained in the 
higher courts, it will make virtually inoperative the 
price-fixing provisions of the state fair trade act, which 
was passed by the 1935 legislature. 
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“ROANNA. 
.a Selby 


ARCH PRESERVER SHOE 
Amer's Black Glazed King Kid : 





Every Vital Factor 
15 Incorporated in 


Black Glazed King Kid! 


With a soft, well-nurtured texture, chrome-tanned 
Black Glazed King Kid incorporates every factor vital 
to an ideal all-purpose kid leather’. . . truly vibrant 
blackness, lustrous finish, comfort, shape-holding 
and wearing qualities. Offered, too, in shoes cover- 
ing the complete price range, Amer’s Black Glazed 
King Kid is truly the predominant favorite among 
the kidskins available for high style women’s shoes. 
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WILLIAM 


PHILADELPHIA 


























BLACK SATIN KING KID: 


subdued lustre and finger-caressing 
texture — ideal for informal morning 
and formal afternoon wear. ° 


- 





“ AMER * 


OMPANY 


ESTABLISHED 1832 





























to return to the place where he has been | 
well treated. —U. S. SUPREME CQURT. 








WHITE KING KID: 


the strongest, cleanest white obtainable 
— character in every line, distinction 
in every curve. 
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STEWART & POTTER COMPANY, BROOKLYN, NEW YORK 


STYLE — SERVICE — FIT 


are indispensable factors in Last Making. For 
over fifty years, Stewart and Potter Company 
have maintained an acknowledged leader- 


ship in this art. 


Leading Shoe Manufacturers and Retailers 





know that shoes made over these lasts are 


foot fitters and always properly styled. 


UW 


THE LAST WORD 


UNITED 


UNITED LAST COMPANY 
140 FEDERAL STREET, BOSTON, MASS. 


When writing advertisers please mention Boot and Shoe Recorder 
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a. 
SF. 





REGIONAL J/ SERVICE 


N [AMS 


The individual and collective experience and 
facilities of these manufacturing units 


are constantly available to the Shoe Industry 


FITZ BROS. CO. EMPIRE LAST WORKS 
AUBURN, MAINE ROCHESTER, N. Y. 


f. W. GARDINER CO. KRENTLER BROS. CO. 
LYNN, MASS. ST. LOUIS, MO. 


UNITED LAST CO. KRENTLER BROS. CO. 
BROCKTON, MASS. MILWAUKEE, WIS. 


stewart a potrenco, THE LAST WORD  ynitep tastco., tro. 


BROOKLYN, N. Y. U N | T E D MONTREAL, P. Q. 


UNITED LAST COMPANY 


140 FEDERAL STREET, BOSTON, MASSACHUSETTS 


When writing advertisers please mention Boot and Shoe Recorder 
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Arch Supports 
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MUST BE ADJUSTABLE 


TO BE CORRECTIVE 


How simple it would be if everybody with arch 
trouble could get a corrective shoe to remedy 
the trouble. Unfortunately it just can’t be done. 

Let’s say three of your customers come in 
today. All three wear an 8 shoe. All three 
have arch trouble in some form. Mr. Brown’s 
arches are weak in one place. Mr.Gardiner’s in 
another. And Mr.Clark’s in still another. That 
84 corrective shoe . . . while it fits the foot... 
cannot possibly fit all three types of weak arch. 

There’s only one way to correct arch weak- 
ness, and that is with AdjustableArchSupports. 

Every weak arch needs an individual sup- 
port. And as the arch improves . . . so must 
the support be adjusted to strengthened 
muscles. As the arch gradually regains normal 
position . . .the support must follow along. 
Shoes cannot do this, but Dr. Scholl’s Appli- 
ances enable you to offer this progressive serv- 
ice to your customers. 

Dr. Scholl’s Appliances can be shaped to 
conform to the exact requirements of the 
individual foot ... at the start. And, as the 
arch condition improves, the support is 
raised . . . a little at a time to provide the 
required aid. Only by this method can arch 
supports be made truly corrective and 100% 
right for each individual case. 

This progressive adjustment brings the cus- 
tomer back... again and again to your store. It 
makes a permanent friend out of every Dr. 
Scholl Appliance wearer. 


DF’ Scholls 


ARCH SUPPORTS 


THE SCHOLL MFG. CO., Inc. 
Makers of Dr. Scholl's Foot Comfort Appliances and Remedies 
213 West Schiller Street, Chicago 
62 W. 14th Street, New York 112 Adelaide Street, E., Toronto 
190 St. John Street, London, E. C. 1 





HERE’S WHY 


1936 








sill bighe 
as Taye 








Arch fully restored to its normal 
contour on fat adjustment of 
appliance 











With this Arch Fitter Dr. 
Scholl’s Corrective Foot 
Appliances may be ad- 
justed in a moment for 
an exact fit or to increase 
the elevation as the condi- 
tion of the foot im 
Repeating this service over 
a course of several weeks 
firmly cements the cus- 
tomer to your store, 

A aes a talfclent chock 
provides a su t st 
7 Supports and an Arch 

i 


itter for their adjust- . 


ments. 


HERE’S HOW 
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Shoe Views 


THIS WEEK IN THE SHOE TRADE 


SATURDAY, AUGUST 22, 1936 


NATIONAL NEWS 








Law to Deal With Store Frauds 





Assistant District Attorney Wilson Proposes City Acti to Control 
Retailers Planning Liquidation 


New YorK.—James J. Wilson, As- 
sistant District Attorney and chief of 
the Bureau of Rackets and Frauds of 
New York City, speaking before a 
luncheon meeting of the National 
Linen and Domestic Buyers Associa- 
tion at the Hotel New Yorker recently, 
advocated a new and enlarged bureau 
of commercial frauds and a local or- 
dinance controlling all retail stores 
which plan to liquidate. 

Mr. Wilson has been conducting a 
drive since the first of the year, against 
misleading advertising and “window 
larceny” as he calls it, in the retail 
linen, silk, rayon, furniture, SHOES, 
jewelry, clothing and underwear fields. 
He stated that a skeleton staff is al- 
ready available in the District Attor- 
ney’s office to form a larger bureau to 
combat these evils. 

In order to control the “going out of 
business” racket, Mr. Wilson has advo- 
cated an ordinance which would re- 
quire any retail store planning to go 
out of business, to file its intention and 
an inventory with the city. The store 
would then be licensed for a period of 
time and if at the expiration of that 
period further time is required in order 
to complete disposal of its stock, an 
extension would be granted. 

Under such an ordinance a “gyp” 
retailer could not replenish his stock 
and continue to go out of business for 
a year or more as so many of them do. 

These fraudulent linen stores, Mr. 
Wiison explained, establish themselves 
in areas to which customers are at- 
tracted by the large sums of advertis- 
ing spent by the large and reputable 
stores. These stores capitalize on this 
customer traffic and attract their in- 
terest by large signs displayed in their 
windows such as “Going out of busi- 
ness” and by the display of low-priced 
merchandise, which, however, cannot 
be duplicated in actual purchases. 
Many of these establishments sign one- 
or two-year leases and immediately 
proceed to go out of business. 

At the same meeting, Mr. Wilson 
mentioned the practice of the cancella- 
tion shoe shops and efforts that are 
being made to check their activities. 
The story was told of these shops in 
the July 18 issue of the Boor anp SHOE 
Recorper and a follow-up story on the 





DATES TO REMEMBER 


Labor Day ........... Monday, Sept. 7, 1936 
Official Leather Opening, Tanners Council 
of America, and National Shoe Retail- 
ers Association Style Conference for 
Spring, 1937, Waldorf-Astoria Hotel, 
Sept. 14, 15, 1936 
Hebrew New Year... Thursday, Sept. 17, 1936 
New York State Shoe Retailers Associa- 
tion 18th Annual Convention, Hotel 
Seneca, Rochester, N. Y., 
Sept. 27, 28, 29, 1936 
Columbus Day........ Monday, Oct. 12, 1936 


Annual Meeting Tanners' Council of 
America, Palmer House, Chicago, Ill., 
Oct. 14, 15, 1936 
Election Day.......... Tuesday, Nov. 3, 1936 


Spring Style Showing, Shoe Fashion Guild 
of America, Waldorf-Astoria Hotel, 
Nov. 5, 6, 7, 1936 
Thanksgiving Day .... Thursday, Nov. 26, 1936 
National Shoe Fair, Palmer House, 
Chicago, Ill.......... Jan. 4, 5, 6, 7, 1937 





test case of one of these shops, now 
pending an early trial, will be told in 
an early issue. 





Canadian Production 
Under 1935 Fiqure 


MONTREAL, CANADA—The production 
of leather footwear in Canada in June 
amounted to 1,721,182 pairs compared 
with 1,795,518 in the preceding month 
and 1,756,304 in June of last year, the 
Dominion Bureau of Statistics reports. 
The output of leather footwear in the 
six months’ period, January to June, 
1936, totaled 11,042,084 pairs, compared 
with a total of 10,664,240 pairs in the 
corresponding period of 1935. 

Imports of leather. footwear during 
the month of June totaled 29,480 pairs 
valued at $46,925, which was an in- 
crease over June, 1935, of $16,699, The 
value of footwear from the United 
Kingdom represented 39 per cent of the 
total imports, and from the United 
States 41 per cent. 

The quantity of Canadian made 
leather footwear exported was 10,663 
pairs. The United Kingdom was Can- 
ada’s best customer, taking 5604 pairs, 
or more than half of the total quantity 
exported. Jamaica was second with 
2264 nairs. , 






Wine and Green Suede Active 


Los ANGELES, CALIF.—Green and 
Wine suede are far outselling the orig- 
inal expectations in the Gude Shoe 
Store, according to Ed. Mashburn. Pos- 
sibly because the shoes were received 
early and shown early may be a reason 
for the sudden spurt, but the manage- 
ment does not believe these colors will 
last very long, consequently the reorder 
sizes are only on the middle. or sure 
selling sizes. Blue suede, too, is. selling 
better than was expected. An eighty 
pair number was sold out complete in 
two weeks, but action of this sort on 
this material was anticipated, Auber- 
gine was not expected to sell very well 
on account of the difficulty in matching 
other accessories to this difficult shade. 
So far there has been a decided lack 
of interest in this color. 

“A real surprise in patterns is devel- 
oping fast,” said Mr. Mashburn. “All 
of us thought straps were dead al- 
though we bought a few here and there. 
During the past month of early Fall 
selling, several identical shoes bought 
in both straps and oxfords have seen the 
straps far outsell the oxfords.” 





Like Father Like Son 


Cuicaco, ILL.—James E. Hartung, 
son of E. J. Hartung, vice-president of 
Dr. Scholl’s Foot Comfort Shops, Inc., 
shows every indication of following in 
his father’s footsteps—for he is also 
shoe minded. On vacation from North- 
western University, where he is spe- 
cializing in commerce, he is determined 
to combine practical experience with 
theoretical—and is spending the Sum- 
mer in the main office of the company 
where he has already shown aptitude 
in his work. Present indications point 
to his possibility of continuing in the 
shoe field in which he has evidenced 
unusual interest—carrying on after his 
studies are completed. 





Dayton Retailers to Elect Officers 


DAYTON, OHIO.—Election of officers 
of the Dayton Shoe Retailers Club will 
take place at the September meeting. 
No definite date has been set but it is 
expected the meeting will be held either 
September 9 or 16. Louis A. Miller of 
Elder & Johnson’s has served as presi- 
dent for the past year, with Paul W. 
Crawford of the Crawford Shoe Com- 
pany, vice president, and Don Brough- 
ton of Elder & Johnson’s, secretary. 











Paris Prepares 


and features a tall tongue, round toe 
and flat heel. Heels here, incidentally, 
are either flat or very high, nothing 
in between. It is Enzel’s intention to 
make this boot model also in black 
patent leather with black fur. 

An afternoon shoe designed for 
Maggy Rouff is made entirely of macré 
kid in steel gray. It repeats the novel 
strap treatment of the evening sandal 
sketched, but is buckle-fastened in- 
stead of tied and is made with high 
heel. Another Rouff model, also for 
afternoon, is in black antelope trimmed 
across the front with three narrow 
patent leather bands cut into very 
small scallops. 

The small scallop motif was re- 
peated in a black antelope pump made 
with a high patent leather tongue. 
The tongue itself was cut into rows 
of scallops beneath which could be 
seen underlays in gold, green, red and 
silver kid. 

How heels may be inveigled into 
the trimming game is illustrated in 
the afternoon pump sketched, a model 
in brown antelope. The motif in brown 
kid is used twice at the side and re- 
peated on the heel as shown. In an- 
other model the counter is accented 
by a twisted strap motif similar to 
the trimming on the vamp. 

This twisted trimming consists of 
narrow kid strips faced with contrast- 
ing kid. The strip is turned once in 
the middle, showing both sides, and 
one twisted strip succeeds another as 
far as the designer wants to carry it 
out. Some very stunning pump bows 
are made this way. 

Evening sandals chez Enzel go i 
for flat heels. The sandal sketched 
shows the very effective combination 
of bronze and gold kids. The design 








for September 


[CONTINUED FROM PAGE 17] 


is ingenious. The gold kid is slashed 
to make narrow straps and the straps 
are crossed one over another and 
joined to the bronze vamp pieces and 
counter. Both leathers figure in the 
tie. 

Another gold kid evening sandal is 
strapped across an open toe with five 
or six braids of the gold kid, that is, 
strips of the kid plaited into narrow 
flat braids. Four more braided straps 
converge at the instep under a rib- 
bon-wide bow of gold kid. 

At Laboremus, the stylist, M. Roger 
Vivier, predicts that kid and calfskin 
will replace the sueded leathers as a 
high-style feature on Fall and Winter 
wear. Box calf, also crocodile, will 
take care of morning shoes, kid of 
afternoon types. 

Conceded for suede here are combi- 
nations of suede and box calf, and 
suede and crocodile. Afternoon con- 
trasts will be in color only, such as 
kid in slate gray or aubergine trim- 
med with kid in navy blue. 

In style, the Laboremus studio ex- 
pects the high-cut oxford to lead in 
both morning and afternoon types. 
The Kitzbuhl type of sports shoe, with 
the round toe and the round, cord 
shaped welt, is also expected to carry 
on. 

The outstanding style color predicted 
is a dark slate or ardoise gray, a dark, 
soft shade not far removed from gun- 
metal color. This will be adapted for 
red costume in all the anticipated rich 
dark shades, for the violets, the blues 
and the browns. Another forecast in 
shoe color is for oxblood, a range to 
overtop the brown leathers in style 
value. 

Summing up, Laboremus gives black 
50 per cent of the Fall and Winter 
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demand, the oxbloods 20 per cent; the 
new slate gray 10 per cent; with staple 
browns helping largely to fill up the 
remainder. The crocodiles will divide 
up into black, brown and navy, and 
follow classic lines in oxford and 
Derby styles. 

Decoration, according to this studio, 
will continue to stress fancy stitchings, 
but not repetitions of old ideas, new 
designs in stitchings, and for novelty 
and style, larger stitches. Many but- 
tons will be used, also fancy leather 
bows. Leather lacings will take on 
cord or tube shapes. Perforations or 
punch work are considered passé. In- 
cidentally, square toes are receiving 
no emphasis here. 

Evening shoes for Fall and Winter 
are expected to include many sandals 
and high heeled ones at that. French 
women will wear low heeled sandals 
to the tune of about 15 per cent. 

Materials for evening will feature 
much brocade. There will be much 
gold kid, and white kid piped and 
trimmed with gold. But the striking 
development will be in pastel kids. 
These will not match, but will contrast 
with the dress. The pastel kids ex- 
pected to have the greatest success are 
dragé pink, baby blue, lilac and pale 
green. 





Peters With Montqomery Fair 


MONTGOMERY, ALA.—Edwin H. Pet- 
ers, foot comfort specialist, will be 
permanently located with the Mont- 
gomery Fair. Mr. Peters has gained 
a wide experience in this work with 
Dr. Scholl’s, of Chicago, having 
traveled extensively through the South, 
West and North for the last eight 


years. 

Mr. Peters has been engaged by the 
Montgomery Fair to give advice to 
their customers on foot ailments with- 
out obligation. 
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Start the Child’s Foot At 
the Fitting Stool 


[CONTINUED FROM PAGE 21] 


Before the fall season all regular staple 
lines have been checked and sizes filled 
in. New lines have been selected and 
are ordered; delivered in plenty of 
time for the rush which always comes 
just before school reopens. 


Preventative Shees 


And we pay particular attention to 
the “corrective shoes” which are so im- 
portant to a Juvenile Department. How- 
ever, we in this store, have come to re- 
gard these lines as preventative shoes 
rather than “corrective.” Fully as 
many pairs are sold to children with 
healthy, normal feet as to those young- 
sters who require special corrective 
treatment. The reaction to my oft- 
repeated advice that it is “easier and 
cheaper to guard against and prevent 
trouble rather than to correct and treat 
‘sick feet’ when necessary” has been 
gratifying to both my employers and 
myself. 

In cases requiring corrective treat- 
ment, a graph of the foot under 
body-weight is most important and 
necessary in forming an accurate con- 
ception of the actual area, with com- 
plete details of the trouble is made 
and filed, to be consulted at each suc- 
cessive fitting. As the treatment pro- 
gresses these imprints will furnish a 
true and reliable record as to the 
improvement secured by the use of 
scientific foot-gear. 


Cemplete Record 


My customers’ file is complete in 
every detail, whether the sale is a 
cash or charge transaction. The rec- 
ord shows the age, birthday, size, 
parents’ name; everything of impor- 
tance that leads to a closer relation- 
ship with the customer. Birthdays are 
temembered with a special, personally 
addressed card, inviting the child. to 
call at the store for a gift. 

To go into a technical discussion of 
methods of fitting and treating chil- 
dren’s feet would serve no purpose 
‘at this time. We, in this department 
of the retail shoe business, should 
‘know our work thoroughly. We have 
an important duty to perform and to 
‘perform it ably requires hours of 
‘study and plenty of patience and hard 
-work. 

But I have found that increased 
cooperation from others interested in 
the general health of children has 
made my work easier. Physicians, 
‘manufacturers, school authorities, all 
have become increasingly anxious to 
-work with the competent, sincere chil- 
dren’s shoe specialist. 

That a great many of my customers 
regard me as a friend rather than a 
salesperson more than compensates me 


for the years of worry and work I 
have given to my position. 





Information Wanted 


An inquiry has been received at this office 
regarding the: name of the manufacturer of 
"“Kopeg Arch Type Shoes." 

Will anyone having this information kindly 
send it to the Information Desk, Boot and Shoe 
Recorder, 239% West 39th Street, New York 


City? 





Ball-Band Salesmen 


Start Fall Trips 


MISHAWAKA, IND.—One hundred and 
sixty-three BALL-BAND salesmen are 
starting their regular fall trip with the 
new 1937 canvas sport shoe line. One 
hundred and forty-three of these men 
represent the Mishawaka Rubber & 
Woolen Manufacturing Company di- 
rectly and 20 are representatives of 
Dunham Brothers Company of Brattle- 
boro, Vt., who are distributors of 
BALL-BAND footwear in the New En- 
gland States and in Greater New York. 
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They are all starting filled with en- 
thusiasm for the new styles which in 
appearance, quality and value fully 
live up to the splendid reputation the 
BALL-BAND line has maintained for 
more than 40 years. They feel that 
they have good reason to expect a suc- 
cessful season because of the continu- 
ing demand among consumers for the 
service and general satisfaction that 


only a quality line can give. 
Adds New Shoe Department 


ABERDEEN, WASH.— The George J. 
Wolff Co., Aberdeen department store, 
is adding a new shoe department. Work 
has already started on this new unit, 
and it is expected customers will be 
served before September sets in. Joel 
Wolff, manager of the big store in 
Gray’s Harbor, is bending every effort 
to have installation of the shoe depart- 
ment completed by the end of August, 
inasmuch as frequent inquiries have 
been made by customers for shoes, at 
the store, that the Wolffs are deter- 
mined to create the department for 
which Clarence W. George, Aberdeen 
architect, has made the plans. W. Birl 
Adams, formerly of the Adamore Shoe 
Company of Aberdeen, has been select- 
ed to manage the new shoe department, 
with Ed. Light, formerly with the 
Brown-Elmore Shoe Co., also of Aber- 
deen. 








Taylecllack 





One of 
125 Styles 
IN STOCK 


Style 1528 In Tan Calf 
Style 1428 In Black 


Retailing at $5 





The continuous sales on this model 
indicate definite approval for town or 
country wear. 


O-SO-EZ-E Styles at $6.50 
E. TAYLOR CORP. BROCKTON, MASSACHUSETTS 


for FAST TURNOVER 


Write for 


Catalog 
entitled 
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Keeping step with the MODERN trend 


U. S. ROYAL HEELS 
with 5 outstanding points of QUALI TY 

















THE NEW U, $. ROVALS 


WILL STAY ON A SHOE BETTER USKIDE Soles, Soling, and Toplift 


AND WEAR LONGER Material. From Coast to Coast, the 
re jit, name “Uskide” stands for “The 
es € Wonder Sole for Wear.” Uskide 
1, Blind nailing—to insure smart tailored appearance. products are waterproof—long- 
wearing — popular everywhere. 
REGENT Heels with Washers— 


bin ly priced—th d 
3. Perfect cupping combined with an insert of just the prop- ee * a: Se ee 
er toughness and firmness to provide a specially tight edge. 


2. New construction of insert, resulting in greater resist- 
ance to nail pulling. << 





4. Sizes and contours which conform to Boot & Shoe Additional 
U. S. Shoe Products are: 


5. Excellent appearance. U. S. ROYALS are particularly y niet 


good-looking heels that add much to the attractive appear- 4 tneclax inher Soles 
ance and sales value of a shoe. 


Manufacturers’ Standards. 





















RUBBER COMPA 


NY 
1790 Broadway, New York = Laat 


When writing advertisers please mention Boot and Shoe Recorder 


















Lone BeacH, CALir.—The-new Flor- 
heim Shoe Shop for men which was 
recently opened at 203 Pine Avenue. 
This store is 22 feet by 90 and is very 
much larger than the former location. 
The move was made necessary by the 
rapidly increasing business, which is 
showing an exceptional increase over 
the previous year. 

Shoe boxes set flush against the wall 
gives this store a most striking appear- 
ance and sets it apart from the usual 
run of shoe stores. The interior fix- 
tures are walnut with open display 
cases made of natural finished Prima 
Hollophane . indirect lighting 


Ferra. 


Newest Florsheim Store Opened 


The new Florsheim store recently opened in Long Beach, Calif., in which is incorporated all 
the modern features seen in the "up-to-the-minute" stores of today. 
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units are used in the ceiling and in- 
terior display cases. A pleasing effect 
in the seating arrangement is obtained 
by combining fully upholstered chairs 
with especially built walnut office chairs 
with rich russet leather seat cushions. 
Like all new Florsheim stores, this one 
is fully air-conditioned. 

The store front is of black Carrara 
with cast bronze trim, while the win- 
dow panels are of striped African wal- 
nut. Window fixtures are of American 
walnut with bronze trimmings. 

Gus Lueking and Willard Cover re- 
main as manager and assistant man- 
ager, positions which they held in the 
old store. 








Good Shoes Deserve 
Good Stores 


[CONTINUED FROM PAGE 19] 


Troy, Becker & Friedman, Feder Gregg 
and Fern. 

A new store in a new location, with 
a larger selection of merchandise, has 
increased the shoe business of Berkson 
Brothers, Topeka, Kan., 40 per cent 
during the first month’s occupation of 
the new building. 

Marion D. Bates, manager of the de- 
partment, says that the decided in- 
crease is noticeable in the quality as 
well as in the quantity of shoes sold. 

An unusual, colorful display, coupled 
with an illuminated sign “Shoes”— 
black relief letters before concealed 
rainbow lights—draws prominent at- 
tention to the department, although it 
is at the back of the store. The entire 
store has been air-conditioned. The 
department ceiling is in robin’s egg 
blue with complementary shades of 
green for the modern leather and 
chromium chairs. Mirrors in the cor- 


ners of the department give an illusion 
of greater size to the room. 

The built-in display panel, glass- 
enclosed, shows a vivid garden scene as 
a background to a showing of Summer 
shoes. 


Thief Takes Mis-mated Shoes 


TACOMA, WASH.—Again a thief has 
purloined mis-mated footwear. This 
time the J. Friedman Store of 1124 
Pacific Avenue is the victim. A num- 
ber of shoes were taken from the out- 
side display case of this Pacific Ave- 
nue store, but the careless burglar did 
not take the trouble to see if they 
matched. The missing footwear, from 
sample stock, was from different sets 
and sizes, Mr. Friedman commented. 
But in Seattle a wise shoeman always 
informs would-be burglars of this fact 
in advance. His little window placard 
lets these “in the profession” know that 
it would be useless to take the shoes 
from the display case—since they are 
all Lefts. And they usually are left. 
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Perforated 
Blucher Oxford, Duflex White Napline 
Sole. 12/8 White Heel with Nap Top- 
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THE JUVENILE SHOR CORPORATION 
OF AMERICA 


CENTRAL TERMINAL BLDG., 
710 NO. 12th BLYD., ST. LOUIS, MO. 
Fine Goodyear Welts Exclusively 
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Children's Footwear 





MELANSON OFFICIAL 
GIRL SCOUT SHOES 
Are Business Builders 
Inquire Full Details 


MELANSON SHOE COMPANY 
BREWER MAINE 


ROPR- D Ll 


Grrect Shoes 
& wee fasating Feet 









OX STAC. 
Aon wll Shos Co. 





MBS. DAY’S IDEAL BABY SHOES 


infants’ Soft Soles.. 6-3 
intermediates ...... 1-5 
Flexible Hard Soles. 2-8 . 
Send for In-Stock 
Catalog 


MRS. DAY’S IDEAL BABY 
Looust St. Danvers, Mass. 




















Plenty of Sizes 
[CONTINUED FROM PAGE 23] 


“ ‘Approximately how much did you 
want to pay?’” 

“ ‘Eight to ten dollars. I’m fed up on 
cheap stuff. Bought these for four-fifty 
from one of your competitors and got 
stuck. By the time I got the damned 
things broken in so that they were com- 
fortable, they were worn out.’” 

“Here was a man who had been 
patronizing my shop for a number of 
years. He had decided to cut his foot- 
wear bill by purchasing a cheap shoe; 
but was not satisfied and returned to 
purchase quality. His is common case 
history. 

“Let us apply the same idea to 
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Horsey Window for Fall Opening 
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St. Louis. Mo—This unusual. and novel window display was used by Greenfield's here, in 
connection with their Fall opening on August 15. The steeplechase motif has been adopted 
as a tie-up feature in all of the Winthrop Shoe Company's Fall promotion pieces including 
folders, window cards and newspaper advertisements. 





women. Take the average business 
woman or housewife. She has brown 
shoes, black, white and a pair or two 
of colors. She selected the patterns 
for what she considered style—the 
shoe for comfort. By the time the 





“THE NEXT STEP FORWARD 
IN RETAILING" 


The most practical series of articles ever 
published in the BOOT and SHOE RECORDER. 


RE-READ 


The Next Step Forward. ... August | issue 
Why We Operate a Service 


Station for Shoes ...... August 8 issue 
A Tip On Tipping Heels. . . August 15 issue 
Plenty of Sizes ........... August 22 issue 

PLAN TO READ 

Blistered Heels .......... August 29 issue 
My Heel Is Loose. .... .... September 5 issue 
Throat Trouble ........... September 12 issue 
| Have a Bite............. September 19 issue 
Silencing the Squeakies... September 26 issue 
Tools and Turn Rips....... October 3 issue 
Fixing the Customer. ..... October 10 issue 





uppers are soiled or scuffed beyond 
downtown, street or social wear, the 
cheap shoe’s counters, stitching, etc., 
have broken. Thus it is uncomfortable 
to wear around the house after work- 
ing hours or to wear on a shopping 
tour to the corner grocery. Subcon- 
sciously, she says to herself: ‘Those 
—— shoes are no bargains.’ 





“Speaking of women, I cannot praise 
modern women too much. Perhaps it 
is because of my ‘fortunate selection’ 
of a daughter. Miss Lena B. Schwarz, 
known to the trade, graduated from 
college and became a high school 
teacher. She resigned from her chosen 
profession in 1918 to learn the shoe 
business. After a few short years, she 
became my ladies’ and children’s shoe 
buyer—a position she has held and 
executed exceptionally well for eigh- 
teen years. Incidentally, because of 
my daughter’s ability in buying, I 
have been able to concentrate upon 
orthopedic footwear—a most lucrative 
branch of my business.” 





Longini Increases Output 


CINCINNATI, OHIO—The Longini 
Shoe Manufacturing Company has re- 
cently increased their output to 2000 
pairs a day, according to an announce- 
ment by the sales manager of the com- 
pany, A. J. Sachs. This increase was 
necessary in order to meet the demand 
of their Pleasure Tred line of $4 re- 
tailers. 

Starting at 200 pairs a day three 
years ago, their output has been stead- 
ily increased until this last increase 
puts their output at 2000 pairs a day. 





Kimber's, Inc., Moves 


INDIANAPOLIS, IND.—Kimber’s, Inc., 
48 North Pennsylvania Street, have dis- 
continued doing business at that ad- 
dress and have moved the stock to 
Penn-Wash Bootery, Washington and 
Pennsylvania Streets. 
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BACK TO $CHIOOL= 


with Shoes Properly Fitted for Health 





THE X-RAY LEAVES NO DOUBT = 
iT REVEALS DALSELTS &6 DISCOMEORTS 


'T PEASSURES THE PARENT OF FIT 





iT PRalses acl Taplaia: 


*THE RESULT 


OF MISFIT IN hi) a £OLUE? Se Be} °a 











A Sound Mind and a Sound Body Result from 


Correct Shoe Fitting with X R AY 


. Headaches, poor eyesight of youngsters, or even being 
srt tae a “~ | backward in their studies, frequently result. from outgrown 

Shock and ya shoes, or poor 'stick' fitting. If your store is not now proving 

“a a its up-to-dateness by having an X-Ray Shoe Fitter, you will 
be agreeably surprised with the results of less than one 
month after installing one. Inno other way can you quickly 
spot distortions, and short stocking effects. You are, thru 
its magic eye, two jumps ahead of competition. 














From the Boot & Shoe Recorder issue of June 27 we oon 
i +e 100 
sfeae F uct mac ane a 
xnav a re BBY Tr ofte 
us " Ang: * {mes 
sia se8 f a of fie oe wn ym 
he PY work OO Et {rom 
1 cant aon whe oom sect ibis” custome! worlds 
a foot a gave v 


by MAX LACKNER 

Shoe Buyer The Denver May Company, 
as told to 

LUCIUS S. FLINT 


Incorporated, 3535 North Palmer, Milwaukee, Wisconsin 
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Dancing and Bowling Shoes 











BUY A i ar 


We carry oreerttns in dancing shoes, 
also a complete line of bowling shoes. 


Write for price list 
ROVICK bf wrt SHOE CO. 
anufacturers 


Chicago, 11!. 








$25 W. Madicen St. 











Women's Shoes 





KUSH-IN-EZE 





Biack kid blucher 


VAUGHAN TOWLE CO. 


whales“ ® PE ae, 
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Modern Turn Shoes: That Fit 


WILL NOT GAP 


uty Ki Kid New “SHORT COUPLED” Last 
a 


1 
STYLES Send for 
AAS IN STOCK catalog 8 


Carton Labels 


LA BELS 














Geary Allrim Opens 
Another Store 


Pomona, Cauir.—Geary Allgrim has 
opened a “Geary Bootery” in this city 
and is moving his headquarters from 
his Huntington Park store here. The 
latter store will be continued. Both 
establishments will handle the same 
grades of shoes in keeping with the 
popular priced family shoe store idea. 


Obituary 


Emery J. San Souci 


PrRovIpENCE, R. I.—Emery J. San 
Souci, a former Governor of Rhode Is- 
land an da veteran shoe retailer, died 
August 10, at his home at 41 Intervale 
Road, this city. While he had been in 
failing health for some time, his death 
came rather suddenly at the end. He 
was in his 80th year. 

He was first employed in the retail 
shoe business with M. F. -Fellows, 
Greenfield, Mass., in 1875. The follow- 
ing vear he came to this city and 
worked for Eben J. Beane in Olneyville 
Square. He later became shipping clerk 
for Clark & Holbrook in Hartford, 
Conn., and then a traveling salesman. 

In 1889 he entered the shoe business 
with Jeremiah Foller, as Foller & San 
Souci, at 331 Main St., Hartford. With 
his brothers, Joseph O. and F. C. San 
Souci, he later bought out Mr. Fuller’s 
interest and the concern was operated 
as E. J. San Souci Co. 

In 1900 the San Soucis sold this shoe 
business and bought the retail shoe 
business of Wetherell & Pierce, 125 
Westminster St., this city. The busi- 
ness became known as San Souci Bros. 

After being operated for a short 
time, this business was discontinued 
and the brothers incorporated as the 
J. O. San Souci Co. and located in 
Olneyville Square. This store is still 
thriving as a department stere with a 
large shoe business. 

Mr. San Souci retired from the busi- 
ness in 1919, after actively operating 
the business for 19 years. The business 
is now owned by Joseph O San Souci, 
a brother. 

Mr. San _ Souci’s political career 
started when he was elected to the 
Common Council in 1901, in which ca- 
pacity he served for six years. From 
1915 to 1920 he was Lieutenant Gov- 
ernor. In 1921 and 1922 he was 
Governor of Rhode Island, being elected 
by the largest plurality ever given a 
Governor. 

In 1923 he was appointed Collector 
of the Port of Providence, which he 
held until 1935. 

He was a prominent church and 
lodge man, being the oldest living 
Knight of Columbus in this state. 





Herbert E. Wolfram 


LAKE MILLS, Wis.—Herbert E. Wolf- 
ram, 39, vice-president and manager 
of the Lake Mills Shoe factory here 
and former shoe store manager in 
Madison, died Aug. 11 at his home 
here, from a heart ailment. Mr. Wolf- 
ram came here from Madison six years 
ago to take charge of the factory. He 
had managed a shoe store at Water- 
town before going to Madison. He is 
survived by his widow, a son, Edward, 
9; a sister and his parents, Mr. and 
Mrs. E. C. Wolfram. 
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ANIAN 


TRADE MARK REGISTERED 
The perfect leather innersole 


@ 
Van Tan Innersoles 
cost only a few cents 
more but pay hand- 


some dividends in 


repeat sales. 


VAN TASSEL 
LEATHER COMPANY 
NORWICH, CONN. 


also manufacturers of 


LEATHERPLUS 


completely waterproofed outersoles 











Mrs. L. C. Zuber 


IrvINGTON, N. J.— Mrs. Louise C. 
Zuber, 77, who for 17 years conducted 
the shoe business founded here by her 
late husband, Albert Zuber, died Aug. 
6 after a heart attack. Mrs. Zuber, 
who was born in Germany, operated 
the business until the time of her death. 





"Billie McIntire, With Freidson 


Boston, Mass.—William (Billie) E. 
McIntire, who has been covering New 
England for some time as a shoe repre- 
sentative, is now connected with J. 
Freidson & Son, Boston, Mass. Billie 
is to carry Dr. Chase’s shoes—a line 
of misses’, children’s and growing girls’ 
and is to cover New Hampshire and 
Vermont territory. 

Billie states these shoes conform in 
every way to the requirements of the 
Fair Trade Practice Act and are hon- 
est in every detail. 


To Manage Shoe Mart 


Montcomery, Ata.—D. Fielding, 
formerly of Augusta, Ga., has taken 
over the management of the Shoe 
Mart, in Montgomery, succeeding H. 
Bern, who was transferred to Augusta 
to be manager of a store there. The 
Shoe Mart opened here a few months 
ago on Dexter Ave. - 
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It?s Not Child’s Play 
--.- But ft Must Be Done?! 


A NY business, even one taking its first infant steps in the shoe merchandising 


field, will find BOOT AND SHOE RECORDER advertising of vital value because: 


It Labels the goods as worth the merchant’s special attention, for he gives the 
information these pages convey to him his special attention every week. . . . 


It Packages the item handsomely, putting it in a “container” the merchant 
keeps—for he keeps the RECORDER for its reference value. 


It Show-Windows the goods by making possible its display where “the eye 
that must buy” will see it... . 


It Delivers the goods in a way that makes it pay an advertiser to stay in the 
RECORDER year-in and year-out. 


Getting Business, holding business, advancing business is NOT child’s play 
® but it must be done, so why not do it the time-tried way— 


SET A NEW SALES PACE WITH SALES SPACE IN 


BOOT AND SHOE RECORDER 


The Great National Shoe Weekly 


239 West 39th Street New York, New York 
A Chilton Publication 














When writing advertisers please mention Boot and Shoe Recorder 
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Men's Shoes 





“HIGHEST GRADE ONLY” 
EAST_WEYMOUTH. 





~~ 


Dancing Shoes and Taps 











TAP 
DANCE 
SHOES 
se 
In 
Stock 
poet ag 
Women's * 
Misses’ $1.45 
White Kid Women's Misses’ Sizes 
Wieee'shis a-weo2%-s tive-d 


Owens SHOE Co. 
28 Goodhue St., Salem, Mass. 








Sport Shoe Leathers 





An Aniline dyed heavy sueded leather 
for men’s and women’s sport shoes. 


SLATTERY BROS] 











Surpass Creates 
Sietiees Kid 


PHILADELPHIA—The Surpass Leather 
Co. of Philadelphia has produced a new 
dull kid and given it the name of Phan- 
tom Kid. It is designated to fill a place 
in fashion leathers. 
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Men's Fashion Survey for Fall 


[CONTINUED FROM PAGE 28] 


Informal evening affairs in keeping 
with our new age of elegance and 
adornment will see a greater demand 
for colored dinner suits in wine, plum, 
maroon, purple, glade green, Capri 
blue, evening blue, twilight blue; in 
fact, over 60 different colors can be had 
today. Some fastidious men during the 
past year have placed orders for as 
many as half a dozen of these different 
colors because of the many compli- 
ments and the pleasure which they 
have derived from these exhilarating 
and romantic colors, and all specialty 
shops and department stores should 
have a small selection of these in their 
stocks in green, blue, and wine. These 
informal dinner suits can be topped off 
with the colored silk Tuxedo soft hats 
to match the facings. Several manu- 
facturers have already brought these 
out in five different colors. Men ap- 
preciate these hats as they can be 
folded up and tucked under the arm 
when not being worn. These hats are 
an extra hat, however, and are not 
meant to replace the blue Opera hat 
or the Homberg. 

Colored studs and accessories are 
gaining in popularity in sapphires, 
rubies, emeralds, and other less precious 
stones, and will add to the pageantry of 
men’s attire for evening wear. 

A greater variety of colored pumps, 
midnight blue patent leather, and the 


duller antelope pumps and oxfords, 
wine, blue, green, and silk grosgrain 
pumps and oxfords will also find 
greater favor. 

Some haberdashers are already pro- 
moting in a small way pastel colored 
pleated dinner shirts which comple- 
ment these jewel toned tuxedos very 
highly as the white contrast with some 
men is too much of a shock. However, 
this is a specialty which bears watch- 
ing. 

Regarding the outing demand for 
next Autumn and Winter, there is no 
doubt with the greater appreciation of 
relaxation and Winter sports, odd 
coats and knickers will be worn by 
fastidious men for country use. 

There is no doubt that slacks have 
been overplayed, and the return of 
knickers will be well on its way after 
this coming season. At least there will 
be no excuse that they are too hot for 
Winter. 

Hats to complement the outing suits 
will be in mixture hats and also caps. 

Another new feature for the coming 
Winter will be a greater demand for 
fur collared Ulsters and black Persian 
and seal fur collars on blue town 
Guard’s coats and dressy overcoats. 

The vocabulary of men’s clothes is 
growing larger every day, and we will 
see a greater enthusiasm and interest 
in men’s dress from now on. 





Big Attendance at Successful 


Buffalo 


BUFFALO, N. Y.—The largest outing 
held by the Buffalo Shoe Retailers As- 
sociation since the days when the or- 
ganization used to take a boat and 
spend the day cruising around Grand 
Island, took place August 12, at Orioles 
Park, with some 200 retailers from 
Buffalo, Rochester, Syracuse and other 
western New York towns and villages 
present. The outing, while billed as a 
Buffalo affair, was really one for the 
whole western part of the state. Per- 
fect weather as well as perfect ar- 
rangements, made under the super- 
vision of General Chairman Harry J. 
Deters, kept the big crowd interested 
from noon until about midnight, with 
baseball games, horseshoe pitching, 
pony races, floor shows, release of 
pigeons and many other diversions oc- 
cupying the time and attention of the 
retailers. 

The first event of the afternoon was 
the release of two lofts of pigeons by 
John ©, Schreiner and George Mesch, 
shoe retailers and pigeon fanciers, 
which carried messages across New 
York state advertising the state con- 





Outing 


vention in Rochester, Sept. 27-29. The 
first flight of birds went to Rochester, 
which they reached, according to a tele- 
gram sent back to the grounds on their 
arrival, in exactly one hour and 11 
minutes. The second flight reached 
Syracuse in one hour and 55 min- 
utes. The state convention was adver- 
tised at the outing, not only by these 
homing pigeons, but also by Harry 
Phelon, chairman of the general con- 
vention committee in Rochester, and 
George Kalb, chairman of the enter- 
tainment committee of the state con- 
vention, both of whom headed the 
Rochester delegation. 

Mr. Phelon said that already 75 ex- 
hibitors have definitely taken space and 
that indications pointed to at least 
125 before the first day of the conven- 
tion arrives. The indications, judging 
by hotel reservations, he said, are that 
there will be at least 300 retailers at the 
convention and that at least 150 shoe 
factories and wholesalers and jobbers 
will be represented. 

George Kalb during a short period of 
speechmaking sketched for the picnick- 

[TuRN TO PAGP 53, PLEASE) 
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ANY 


by 
Eyelets 


UNITED SHOE MACHINERY 9. on 


appropriate on many Fall 


COR PORATION and Winter oxford models, 


They are snappy, too. 


BOSTON, MASSACHUSETTS 
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Riding Boots 
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Omaha, Nebraska 
Exelusive Manufacturers @) 
Catalog on Request PwS 
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Bowling Shoes 
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BOWLING SHOES 
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BROOKS SHOE MFG. CO. 
Swansen & Ritner Sts., Philadelphia 
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Ski Boots 
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SAWYER'S 
SKI BOOTS 





R. J. Sawyer, inc., 2 Main St., Freeport, Me. 
5° RET AES AE 


te er mses 





Spats 


Pe mem 





oP Per ee 


SEND FOR i 
SAMPLES. 
Guaranteed all wool 
Pressed finish 
SPATS FOR MEN 
opular Priced Lines 


FRAROKLIN MANUFACTURING CO., INC. 
FRANKLIN Spat Manufacturers Since 1697 OHIO 










Spat Manufacturers Since 1897 OHIO 








Shoe Shop Not to Close 


BALTIMORE, Mp.—The Queen Quality 
Shoe shop, which has been operated 
at 9 West Lexington Street, this city, 
for a number of years, and which sev- 
eral months- ago announced its inten- 
tion of retiring from the retail shoe 
field of this city, has reversed its plans 
and will continue to do business at the 
same location, offering as previously, 
women’s shoes exclusively. 
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The novel and modernistic front of the new W. L. Douglas store which Chris out the color 
scheme of the interior in black, silver and yellow. — a 


New_York-——The new W.’L. Douglas 
shoe store which was recently opened 
at 150 East 59th Street is modernistic 
to the nth degree. This branch of the 
company was moved from 984 Third 
Avenue where it was formerly located 
for many years. 

The interior of the store is right up 
to the minute in appearance. On the 
right of the entrance is located the 
wrapping counter and directly opposite, 
across the store, is the hosiery counter, 
both sections having identical layouts. 
The entire right of the store is devoted 
to men’s shoes and the left to women’s. 
A double row of fitting chairs, placed 
back to back, divide these two depart- 
ments. The chairs in keeping with the 
color scheme of the store, are of canary 
yellow, upholstered with brown leather. 

The stock shelves run completely 
around the room from the wrapping 
counter to the hosiery section. These 
shelves are set flush with the wall being 
set into the walnut paneling running 
to a height of about eight feet around 
the room. A display cutout on the 
men’s side in the rounded corner where 
the shop narrows to the rear section 
of the store, is used for the display of 
featured shoes. Another such cutout 
is used on the front of the balcony at 
the rear of the store. This balcony is 
used as a reserve stock room. 

Above the stock shelves the walls 
are painted a salmon pink with ac- 
cents of light blue in the corners. On 
both sides of the store the wall expanse 
is broken by three white air-brushed 


sk, we 
“ey 


eurved lines which lend: aft pir of light 
and coolness to the room. ~ 

The ceiling is white and low-haiigitig 
modernistic lights reflect on it making 
a well lighted interior. ’ 

The floor is covered from wall-to- 
wall by a black linoleum rug berdered 
by three lines of canary yellow. In 
front of the two lines of fitting chairs 
a light brown carpet is laid so shoes 
will not be scratched during the fitting. 

Although no cooling system has been 
installed as yet, plans and estimates 
have been made for one to be installed 
shortly. 

The front of the store carries out the 
color scheme of the interior. The large 
panel over the door is of black Carrara 
glass with the background of the 
Douglas name in yellow. Two relief 
figurines of the founder of this com- 
pany are set into the black glass at 
each side of the Douglas name. The 
display windows have fronts of curved 
glass with the backgrounds of walnut, 
paneled by strips of a darker wood. 

Meyer Birnberg is the manager of 
this new store. He was formerly man- 
ager of this store in the old location 
for a number of years and has been 
with the W. L. Douglas Shoe Company 
for over 17 years. 

Mr. Birnberg was very pleased with 
the reception of the store on its open- 
ing day and the business done since the 
opening, forecasts a good future for 
this new store. His Summer clearance 
was exceptionally good and Mr. Birn- 
berg predicts one of the best Fall sea- 
sons the shoe business has enjoyed for 
some time. 
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Successful Buffalo Outing 
[CONTINUED FROM PAGE 50] 


ers the entertainment features at the 
convention. A showing of hands indi- 
cated that every Buffalo shoe retailer 
at the outing as well as those from 
other western New York cities and 
towns will be present at least one or 
two days during the meeting. 

In the annual softball game between 
the retailers and the wholesalers, the 
former won another closely fought 
game which was as intensely played as 
the game last year. The game went 
for seven innings and the score was 
8 to 6. Max Fried for the retailers 
proved himself a second Christy 
Matthewson by striking out nine bat- 
ters in the last four innings. 

The next sporting event which pro- 
vided the greatest thrill was the pony 
race. The contestants all mounted 
their trusty steeds in the most ap- 
proved wild western fashion, with biz 
seven-gallon hats, puttees and spurs. 
The course laid out was somewhat haz- 
ardous with many turns and twists. 
The ponies were handicapped according 
to size rather than the weight of the 
riders. 

Little Giant, with Jack Jacobs, di- 
rector of the association, galloped home 
in record-beating time and grabbed off 
the feature handicap. Robert Leigh- 
ton, riding a horse about half the 
size, made the course in fast time but 
lost out by a nose, after a garrison 
finish. The best Joseph Kirchoff could 
do with the steed which developed hoof 
trouble about half way around the 
course was to show. The rest of the 
field staggered in slowly but surely. 

All of the contestants in the various 
events were awarded trophies. Jack 
Small acted as master of ceremonies 
‘in awarding the trophies. One prize 
went to Christ Schlenker, who at 75 
years of age; was the oldest shoe re- 
tailer present and who has missed only 
one of the 27 annual outings held by 
the association. Mr. Schlenker made a 
plea, when awarded his prize, for a re- 
turn to the custom of former days in 
chartering a boat for an all-day cruise 
around the island. His suggestion was 
adopted uproariously by the retailers. 

Three directors of the state associa- 
tion were present. They were Harry 
Phelon, of Rochester; Joe Schatzer, of 
Buffalo, who had charge of the tickets, 
and P. J. Burke. Rochester was 
awarded the prize for having the larg- 
est out-of-town delegation present, with 
25 shoe retailers making the trip from 
that city by auto. Syracuse was second 
in line with about a dozen present. 


National Renews Lease 


NewaRK, N. J.—National Shoe Co., 
retailers, have renewed for a term of 
years their lease on the store at 88 
Market Street. Extensive remodeling 
is now under way, including a new 
front, new fixtures and redecoration of 
the entire store. The work is expected 
to be completed some time this month. 
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. BASE WIRE SCREE 
U. S. PATENT NO. 1,998,988 


PANCO 


STA-TITE 


HEELS 


will 


Here’s a heel that will not let you 
down! Panco Sta-Tite heels have 
hidden features of construction 


that provide greater resiliency— 
a permanently tighter fit to the 
base throughout their exception- 
ally long life—a good looking 
tread and invisible nailing. Panco 
Sta-Tites build repeat business. 


PANTHER PANCO 


COM PANY 


CHELSEA, MASS. 
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Classified) andl Wand Ad 





SALESMEN WANTED 


SALESMEN WANTED 


HELP WANTED 











SALESMAN WANTED 


A manufacturer of women’s shoes that are nationally advertised at $6.50, having 
an established business, may have an opening in the States of New York, Massa- 
chusetts, Maine, Vermont and New Hampshire (greater New York not included). 
Prefer a man of 35 to 45 years of age, who is now living in Massachusetts or New 
York State, who is a producer and who can give the best of references. Only 
interested in securing a man who has been selling women’s shoes in this territory, 
and who is thoroughly familiar with it. 

No doubt the man we want is now working that territory, but he is safe in writing 
us, for all inquiries will be held confidential. Interview can be arranged. 

Address 899, Care BOOT & SHOE RECORDER 
239 West 39th Street, New York, N. Y. 





ASSISTANT SHOE BUYER | 


AND MERCHANDISER 
Live department store chain has 
opening in Central Boston office 
for young aggressive assistant. 
Only one with meaneaagienl lye 
ord either as buyer or t or 
central office merchandiser in pop- 
ular price shoe chain or large de- 
partment store will be considered. 
Write, stating age, experience in 
complete detail. All replies will 
be held in strict confidence. 


Box 686 Equity, 113 W. 42nd St., N. Y. 

















GALESMEN— Boys’ infants’ children’s and 
misses’. To retail $1.00 and up. Several 
young aggressive salesmen who can sell a line in 
their territory where now live and know 
their own trade ly. Straight commis- 
sion. Monthly settlements on a case-lot proposi- 
tion to big retail trade, rtment stores and 
chains. rite full parti what lines you 


are carrying, etc. Address E-884, care 
+ s , 239 West 39th Street, New York, 





WANTED—Salesmen with established busi- 
ness wanted to sell on = six per cent 


commission smart and ity line of New 
Children, 


New York, N. Y. 


[NCREASING our sales organization. Terri- 
tory open except for New England, upper New 
York State, New Jersey, yivania, eastern 
Ohio, West Virginia, n, South. 
Two well known lines of instock (2 
women’s arch t walking shoes AAA to EEE 
(2) men’s calf skin dress oxfords, both lines 
to retail at $3.00, factory instock department. 
Only high type experienced salésmen able to 
furnish satisfactory references need apply. Give 
complete information in first letter. Address 
E-901, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 


SALESMEN for Official Girl Scout Shoes as 
side line—Southern, Western and North West- 
ern States. Melanson Shoe Co., Brewer, Maine. 


ESTABLISHED Milwaukee manufacturer mak- 











ing complete line itchdowns from 
to Growing also line of ing Girls’, 
Misses’ and Boys’ popular priced welts, inter- 


ested in experienced road salesman for the follow- 
ing territories: Pennsylvania; Metropolitan New 
York and Jersey; Illinois; Southern California; 
Rocky Mountain Sta’ i and weekly 
advance to proven men—State all Cay yd 
first letter. Address , care & Shoe 
eo 239 West 39th Street, New York, 





SALESMAN: Fastest line of men’s, women’s 

and children’s novelty slippers and comfort 
shoes in stock. All territories open. Commis- 
sion basis. Marbach Shoe & Slipper Co., 159 
Duane St., N. Y. C. 





NEW. YORK Manufacturer of Children’s. 


5 Stitchdowns, retail Dollar to Dollar forty- 
nine, has opening for live wire side line salesman. 
Commission Basis—New England, Mid-Atlantic, 
Western, Southern States—only proven producers 
need apply—give references when writing. Ad- 
dress E-897, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 


WANTED TO PURCHASE 








CASH FOR BRANDED SHOES | 
Att., Dealers, 


Wanted: 
ENNA JETTICK, NUNN BUSH, 
FLORSHIEM SHOES 
Dealing Confidential, Cash at once. 
Write or wire 


Address E-898, 
Care BOOT & SHOE: RECORDER, 
39th Street, New York, N. Y. 








SHOE salesmen to handle fast selling line of 

shoe ornaments as side line, good opportunity, 
commission basis, state references and_terri- 
tory in first letter. Address E-896, care Boot & 
i; amass 239 West 39th Street, New York, 





SHOE SALESMAN WANTED—For Mfgrs. 
Line—Men’s $3.00 Retail Dress Shoes. For 
Department Stores and volume buyers case lot 
Pp tion. State References and Experience. 
Address E-903, care Boot & Shoe Recorder, 140 
Federal Street, Boston, Mass. 





POSITION WANTED 


Winpow DISPLAY and ADVERTISING 
tie ae ee All aguas, 

ing y, advertising, promotion. ow 
with shoe = Wants oanantlion with women’s 
chain or store. Address E-895, care Boot & 
ee henner. 239 West 39th Street, New York, 








LINE WANTED 


WANTED Strong line Ladies’ or Men’s shoes 
for North and Carolina to retail at 
$1.95 and $2.95. Ten years on 

volume. ref 902, 


care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 





CASH FOR BRANDED SHOES 


Men’s, Women’s—Factery or Retall 
Wanted: Red Cross Florsheim, Arch Preserver, 
Enna Jettick, ete., Nunn-Bush, Bos- 
tonian, Walk-Over, etc. 
BARIS SHOE COMPANY, Inc. 
79 READE STREET, NEW YORK 
Telephones WORTH 2-5180, 518! 








WE BUY 
Entire or us Wholesale and Retail 
Stocks. Also Branded Shoes such 
aon’ Florsheim, Lonny Vi 
tonians, Stetson, Red’ aes Nunn Bush, 
IRVIN BUBIN 
“The House of Jobs’’ 
88 Reade St. Cor. Church 
Phone Barclay 7-7887 New York City 


FRE, 











Buyers of Surplus Stocks 
trom’ manufacturers, jobbers ‘er retailers. | 
QUANTITY NO OBJECT 
KIRSCH-BLACHER CO., Inc. 

106 Duane St. New York 
Phone WOrth 2-5377 and 5378 














address should be counted. 





CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. Mini- 
mum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. 
When a box number is desired twelve words should be added for the address. In all other cases each word the 


The rate for all display classified advertisements is $5.00 an inch with a maximum of 45 words. 
Classified advertising is payable in advance. 
= Advertisements for this page must be in our New York office on Friday of the week preceding publication. “Gé§ 


Minimum charge, $1.25. 
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BUSINESS OPPORTUNITY 


BUSINESS OPPORTUNITY 


MERCHANTS’ NEEDS 








Money in Foot Correction— 
BE A TECHNOPEDIST 


OPEDIC INSTITUTE 
treet Newark, N. J. 








'Y DAY SHOULD BE FOOT HEALTH DAY 
BIG MONEY—‘Nature’s Foundation’ Foot 
by mail to 


casts. Impression compound 
ts or sold separately at $3.00 per set 
Plymouth Foot Appliance and Remedies Co. 
14 Ww. » Plymouth, Ohio 














Increasing Demand for « 
Black Patent 


MiaMI, Fia. — According to Roy 
Scarborough, manager of the shoe 
department at Burdine’s, there is a 
steadily increasing demand ‘for black 
patent leather in the fashion lines. 
The new black patent is a high fash- 
ion note for Fall and is meeting with 
customer acceptance. 


Largest Store Front 


HARTFORD, CONN.—The A. S. Beck 
Shoe Store, here, boasts one of the 
latgest footage in fronts for shoe 
stores, 170 odd feet and all display 
space. This store has an ability to get 
effects with the minimum of effort and 
fixtures. For instance, last week they 
had a perfect beach scene. Yet all it 
consisted of was the life line stretched 
from one end of the window to the 
other, the ends of which were wound 
around two nautical poles. A little 
— and presto! people stopped to 
stare. 


T. E. ‘Mulvey with Brown Thomp- 
son’s for about four months now has 
his own ideas and what priced goods 
go over in a town as near New York 
as Hartford, Conn., is. He believes the 
middle priced shoe is the only one that 
has a chance. Contrasting that belief 
is Mr. H. Underhill’s—he recently 
came to Hartford, Connecticut’s, Sage 
Allen store, one of the town’s most 
exclusive—that when his department is 
newly altered he expects business in 
high priced shoes to break records. 


New Shoe Mart Store Planned 


BALTIMORE, Mp.—The Shoe Mart, op- 
erators of a number of family shoe 
shops in this city, plan to open a new 
unit at 3318 Greenmount Avenue, 
about September 1. The location of 
this new branch is in the heart or 
center of the retail shopping section 
centering around Thirty-third Street, 
at Greenmount Avenue. The section 
is also known as Waverly. 


TNS 

Make $10.00 for yourself. All 
shoe clerks in Virginia, West 
Virginia, Maryland and Dela- 
ware—C, E. Green, representa- 
tive for The Simplex Shoe Mfg. 
Co., Milwaukee, Wisconsin, will 
pay $10.00 for each name of a 
dealer not already submitted 
that results in a dealer putting 
in the line of Simplex Flexies 
for Children and Flex-Eze for 
Grown-ups. Just send in the 
name of your prospect in the 
territory mentioned, and if your 
tip results in putting the line in 
—You Get $10.00, AND YOU 
GET IT. 


Easy, is it not? 
Address all correspondence to 


C. E. GREEN 


1474 COLUMBIA ROAD 
WASHINGTON, D. C. 














Hornung to Open New Store 


Detroit, Mico.—Clyde E. Hornung, 
Detroit shoe stylist with one of the 
finest uptown stores in town, in the 
third floor of the Fisher Building, is 
opening another exclusive store late 
this month. The new location is at 
16910 Kercheval Avenue in Grosse 
Pointe Village, exclusive east side 
suburb. The new store, while not yet 
ready, will very evidently be “the last 
word” in shoe store construction. 


Ressler Partnership Dissolved 


DETROIT, MicH.—The Ressler 
Leather Craft Company has been taken 
over by Sam Ressler, founder of the 
company, under sole ownership. Leah 
Greer has. withdrawn from the former 
partnership. The company, located at 
3826 Lawrence Avenue, manufactures 
a line of heelpads and insoles for shoes, 
as well as a general line of leather 
specialties. 


New Gallen Kamps to Open 


SEATTLE, WASH.—Continuing its con- 
stant expansion in Seattle, the Gallen 
Kamp Shoe Company will shortly open 
its sixth store, with the familiar and 
very “catchy” yellow front that identi- 
fies these distinctive Gallen Kamps. 
Lease of the northwest corner of Sec- 
ond Avenue and Yesler Way, in a men’s 
neighborhood of Seattle, has been 
signed this August, and preparations 
are being made for the opening of the 
new Gallen Kamp store about the first 
of September, with a large stock of 
footwear for the family. 











There’s a Proven 
Way to Prevent 
“LOST SALES” 


Give your cus- 
tomers—even the <— 
“hard - to - fit” 

shoes that fit per- 

fectly and comfortably 
and you’ve made not 
only sales but permanent 
customers. It can be 
done by making shoes 
conform to the foot .. . 
scientifically and _satis- 
factorily . . . with the 
DUNDE DE. 
VICES. They’re 
inexpensive 

and simple to 

use. 


Write for 
complete de- 
tails, NOW. 


«+» or take 

advantage of this 
SPECIAL COMBINATION OFFER 
Machine and Hand Iron Complete 


00 
F.0.B. New York City 


DUNDE RESHAPING DEVICES, Inc. 
13 East 37th St.. New York, N. Y. 




















Olympic Tie-Up in Displays 


Los ANGELES, CALIF.—Two stores 
cashed in on the tremendous local in- 
terest in the Olympic events in fine 
style. Silverwood’s reserved one large 
window for an “event-by-event” score 
board. Just as soon as an event was 
run, it was posted on a huge score 
board. Each type of event was kept 
separate, so the board served as a run- 
ning story of the entire meet, with 
complete returns shown in chart form. 

At Gude’s the large island showcase 
was given over to the meet. The win- 
dow was divided in the center. The 
east side had a blown-up photograph 
of the Berlin Arena. This was on glass 
and was illuminated from the rear. 
Grouped around the window were a 
dozen action photos of foreign con- 
tenders for Olympic honors. In the 
west side of this case was a similar 
lighted photograph which pictured the 
nine Southern California athletes who 
are representing this country in the 
XI Olympiad. A ribbon connected the 
individual photos with a card on the 
floor of the window. This card gave 
the record of each athlete. The tre- 
mendous size of these lighted photos, 
each one being about six feet by ten 
feet, and the timeliness of the display 
caused many people to look over the 
sport shoes which were displayed. 
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Shoe Exports to Alaska 
Show Big Increase 


SEATTLE, WASH.—Continued increase 
in footwear exports from Seattle to 
Alaska is reflected in the new 1936 
Year Book of the Port of Seattle. De- 
velopment of this last American fron- 
tier with the colonists to Matanuska 
and the many miners taking out gold, 
is having a beneficial effect on the shoe 
trade here. 

Latest statistics available show that 
for the past year, 77 tons of boots and 
shoes were in the waterborne commerce 
that floated through Seattle’s “Gate- 
way to Alaska.” Up to Uncle Sam’s 
attic went these outdoor and indoor 
shoes for the feet of new settlers and 
modern pioneers and their women folks. 

The great Matanuska experiment is 
having its influence on this business, 
as these government supported famil- 
ies, until they can be on their own, plus 
the waiting list and other residents of 
the vast territory, are requiring larger 
quantities of footwear. 

The seventy-seven tons of boots and 
shoes shipped to Alaska last year is 
an advance of eight tons over the figure 
of sixty-nine tons that went to Alaska 
during the previous year. In the water- 
borne footwear commerce from Seattle 
last year, British Columbia, the prov- 
ince just to the north of the State of 
Washington took twelve tons, which is 
regarded as a health sign. 

These twelve tons to the western 
Dominion province will more than off- 
set those “British made shoes” that are 
featured in some of the shoe stores, 
since Canada is becoming a better cus- 
tomer of the American footwear, with 
its fine styling and noted economy. 

Somewhat lesser customers were the 
Chinese and the Philippine Islanders. 
Seattle sent over the Pacific Ocean only 
a half ton of shoes to China, and a full 
ton of these commodities to the Philip- 
pine Islands during the year 1935, as 
shown by the most recent statistics in 
the new year book of the port. 

Most notable of all shoe exports from 
Seattle, therefore, is the striking trend 
to the Northland. And with further 
development of gold mines in Alaska 
as well as the growth of the Matanuska 
Colony, further cargoes of footwear 
will flow towards the territory on its 
way to sovereign statehood, as an in- 
tegral part of America. 





Jefferson Bootery Opened 


JEFFERSON, IowaA—A. B. Robertson, 
formerly of Avoca, Iowa, has opened 
the Jefferson Bootery on the southwest 
corner of the square in the location 
formerly occupied by the Grandjean 
Boot Shop. 

The room has been redecorated and 
stocked with a new line of Fall and 
Winter shoes. In addition to other 
lines, a complete line of the Peters shoes 
will be carried. 

Mr. Robertson is an experienced shoe 
man, having had 10 years of shoe 
trade experience. 
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The scene changes . . . the male influence, so recently 


rampant in women’s apparel, is retiring, while femininity 
rears its pretty head. Last year’s padded shoulders are puf- 
fed this season ... last season’s frankly fitted skirts are 
flared and flattering. Fabrics are less gruff, more softly 
adapted to draping and shirring. Accessories reflect these 
changes in silhouette and texture. Shoes present higher heels, 


trimmer surfaces, lighter materials. Most important of these 














changes is that in material . . . favored of the lighter, new- 


looking leathers, is KIDSKIN, definitely a woman's leather, 


LAST YEAR THIS YEAR 


‘Severely tailored spectator Empire frock, rounded 
frock, stud-fastened yoke, shoulders, fitted bodice, 
straight, fitted skirt. shorter, flaring skirt. 


A HEAVY-FOOTED STRIDE 


was the rule with last season’s man- 
nisly square shoulders; this season’s 
feminine lines call for a lighter step 
—A GRACEFUL KIDSKIN SHOE. 








LAST YEAR THIS YEAR 





Mannish topcoat, English Fur-trimmed coat double- 
tailored single-breasted jack- breasted jacket with dress- 
et, hard-finished tweed. maker details, gored skirt. 


ALLIED hID COMPANY 


McNEELY NEW CASTLE QUAKER CITY STANDARD 


BOSTON NEW YORK PHILADELPHIA 





“Vol. CIX No. 26, BOOT AND SHOE RECORDER, published every Saturday by Chilton Company (Inc.), Chestnut and 56th Sts., Philadelphia, Pa. Entered “ second class 
matter November 23, 1932, at the Post in Philadelphia under Act of March 3, 1879. Subscription price $3.00 per year. Printed in U. 8S. 



























7109—Gun Metal Kip Side Bal, 
calfskin tip, oak sole, grain in- 
ner, 9/8 leather heel. (Welt). 
Sizes 5/12, Width B, C, D..$2.10 
7708—Same in Tan. 


7760—Brown Suede Bal, oak 
sole, grain inner, 9/8 leather 
heel. (Welt). Sizes 6/11, Width 
Ce Da wacciescsndsqatbopens $2.10 
7789—Same in Grey Suede. 


7779—Gun Metal Kip Side Ba, 
calfskin tip, oak sole, rubber 
heel. (Welt). Sizes 6/11, Width 
AE sé petasasseveapsvene $2.10 
7778—Same in Tan. 


When writing advertisers please mention Boot and Shoe Recorder 





BOOT AND SHOE RECORDER, August 29, 1936 


A MAN’S TASTE 





7741—Gun Metai Kip Side Bal, 
calfskin tip, leather sole and 
heel, grain inner, (Welt). Sizes 
6/11, Widths C, D. ....... $2.10 


7770—Tan Grain Blucher, dou- 


ble sole to heel, grain inner, 
leather heel. (Welt). Sizes 6/11, 
Wein Ge Gs ecciccecesas $2.10 


770i— Gun Metal Kip Side 
Blucher, calfskin tio, oak sole, 
grain inner, rubber heel. 
(Welt). Sizes 5/12. Widths 8B, 
iM icin choca tiondbense $2.10 
7700—Same in Tan. 
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IN SHOES IS PRACTICAL .. 


He knows exactly what he wants. He doesn't fuss around. Treat him right 
and you've made a shoe-friend for life! 


But he absolutely insists on foot comfort and wear. The newest frills and 
fringes don't interest him. He wants a shoe that looks well, acts well, and 


wears well. And he buys Endicott Johnsons! 


He knows he can pound his E-J's for a long, long while. He knows his feet 
will feel comfortable at the end of a tiresome day. He knows his E-J's will 
see him through season after season of good-looking, relaxing wear. 


Sell the new E-J men's Fall line. You will without difficulty. They're what 
men always have wanted. 


IN-STOCK 


ENDICOTT, NY xewsonn oy 


When writing advertisers please mention Boot and Shoe Recorder 
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Skins arrive in Camden from all over the world. They are cured and 
packed by coolie and peon and tartar and gaucho and nomad in thou 
sands of villages . . they are toted by donkey and camel-pack from 
hundreds of provinces to the seaports . . they are shipped by ocean- 
going freighter from thirty or more countries. When we say that 
Evanette is made of selected skins, we mean this: only the best skins 
of a certain type are selected from the thousands that enter the ware- 
house. Starting with a superior skin, it is natural that Evans, with 
the facilities of the world’s most modern tannery, can produce a 
superior suede. John R. Evans & Company, Camden, New Jersey. 
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THE KID WITH A DEFINITE SALES INFLUENCE 
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Come to this "shoe center" for your buy- 
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The Republic Building for your conveni- 
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footwear obtainable under one roof. 
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Write Gordon Strong and Company, 


agents, office of The Republic Building, 
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for a complete list of all lines on display. 
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SHOE 
Manufacturers 


You will find The 
Republic Building 
the best spot in 
Chicago for dis- 
playing your line 


Sample Rooms 
as low as 


$25 
per month 





When writing advertisers please mention Boot and Shoe Recorder 





BOOT AND SHOE RECORDER, August 29, 1936 


Don’t expect your customers to do this. 
No longer is it necessary for them to whittle 
the fringe off theedges of their soles. Compo 
Engineering has removed this evil and 
brought a new and great improvement 
which your customers should have — and 
will have if you'll only provide it for them. 
In the new Compo Welded Welts the soles 
and uppers are attached as one 
inseparable unit and no channel 


Gme() 


Not only that, but this new Compo 
achievement provides better-looking and 
more comfortable shoes—far more flexible 
than those made by the older method, and 
with a fine tailoring in the shank. Compo 
Welded Welts are moulded into shape at 
the time they are made and kept on the 
last right through the sole-laying process. 
Perfect adhesion is assured by the use of 


CompoCement formulated exclusively for 


is necessary to hide the stitches. WELDED WELT§ Compo Shoes by the du Pont Company. 
Production of Compo Welded Welts for men and women is increasing every month. 


THE GREAT ADVANTAGES OF CEMENTED SHOES ARE OUE ENTIRELY TO COMPO ENGINEERING. 


When writing advertisers please mention Boot and Shoe Recorder 
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\~ with PARADISE Tnoes/ 






@ Look at these leaders of the out- 

standing line of Paradise shoes that 

EUNICE a ale this Fall! 

Stock No. 1425-—Blck Seade, Black Poten are sweeping the country ! 

Stock No, 4425—Brown Svede, Brown Pat- Models shown are IN STOCK for 
817 Last. 17/8 Boulevard Heel. immediate delivery. 


AAAA to B, Sizes 2 to 9. 
eee Backed by national advertising in 
Vogue and Harper’s Bazaar the Par- 
adise and Tango ‘Flexible Instep” 
pump lines are ‘way out 
in front again this year— Sana LY, 
FLEXIBLE oo, 


they are really selling and (as 


selling fast! 
Get your share of the big 
profits which are sure to be yours 
this season by ordering your 
requirements now. 


CARA Orders will be shipped same day 


Steck No, 4617—Forstman's received. Terms 5%—30 Days. 
Suede Combination. Brown 
Patent Piping. 













































Stock No. 2516—Black Faille 
Stock No. 5617—Forstman's Stock No. 1516—White Faille. 
Stock No. 4216—Brown Patent. 
Svede Combination. Green Stock No. 2216—Black Patent. 
Price $3.25 
Stock No, 2617 — Forstman's Stock No, 241 Suede. 
Stock No. 4416—Brown Suede. 
Suede Combination. Black Stock No. 3316—Bive Kid. 
Patent Piping. jam No. 4316—Brown Kid. 
208 Last. 20/8 Boulevard Heel, No. 231 Kid. 
AAAA to B, Sizes 2 to 9. Price $3.45 
Price $3.75 AAAAA to C, Sizes 114 to 10, 
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